DALLAS 


High Spots in Dallas for 1928 


— $23,900,000 city improvement plan under way 
— $6,950,000 levee project started 

— $6,500,000 highway development assured 

— $500,000 advertising program launched 

— Five skyscrapers added to the skyline 

— Death rate reduced substantially 

— Definitely established aviation center 

— 626 new firms opened since January first 


— School facilities greatly increased 
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Keeping Up 
With the Pace of Progress 
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The News is the only Dallas paper whose growth has kept pace with the development 
of the market it serves---- 


although The Journal’s circulation gains during the last few months forecast a 
new era of influence for this wide-awake evening paper. 


Che Dallas Morning News 
Sabin fox THE DALLAS JOURNAL 
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THE OPENING OF OUR 


Akard Street Branch 


104 S. AKARD ST. 
BETWEEN MAGNOLIA AND SOUTHWESTERN LIFE BLDG. 


Dallas has grown—We have grown until it 
justifies a Branch Store located in the ‘‘Sky- 
scraper District’’ to adequately serve the vast 
business interests located in this district. 





The new branch has our Main Store with its 
fourteen years of success behind it — both 
stores eager to serve you better. 


PHONE 2-6461 
Both Stores 














Srewarr ()rrice Suppuy (o. 


1610 MAIN STREET DALLAS, TEXAS 





COMMERCIAL STATIONERS 

Office Outfitters from the Most Insignificant to the Most 
MAIN STORE Elaborate Matched Suite 

1810 Main St. 
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When Executives Get Together 


SAAHEN you and other executives in your organization get | 
together over the annual statement and find yourselves | 
confronted by the problem of redugitig overhead, it’s | 
time to analyze your insurance costs to see whether or 

not you are securing your protection at the lowest cost consistent 

with safety and service - - - The highly specialized, modern | 
insurance engineering service and the direct, economical plan of | 
operation of these two orgaflizations have made it possible for 

business and industrial firms of the great Southwest to buy their 
protection at home and’reduce the cost of their insurance approxi- | 
mately a half million dollars a year, without sacrificing safety or 

service. More than $4,000,000 tn dividends paid to Texas policy- 

holders alone. 





Fire, Tornado and Hail, Plate Glass, Fidelity Bonds, 
Workmen’s Compensation, Public Liability and all 
forms of Automobile Insurance . . . at a lower net 
cost, due to our direct economical plan of operation. 


Employers Casualty Company and 
Texas Employers Insurance Association 


Home Office —- DALLAS 
ABILENE BRECKENRIDGE HOUSTON ST. LOUIS TULSA 
AMARILLO CORPUS CHRISTI KANSAS CITY SAN ANGELO TYLER 
AUSTIN EL PASO NEW ORLEANS SAN ANTONIO WACO 
BEAUMONT FORT WORTH OKLAHOMA CITY SHREVEPORT WICHITA FALLS 


| 


SOUND PROTECTION AT A LOWER NET eal 
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The Year Nineteen Twenty-Eight 


By E. R. BROWN, President Dallas Chamber of Commerce 


NOTHER year is recorded his- 
tory. A look back over the 
way we have come amply 
justifies the confidence with 
which we undertook this year’s work, 
expressed in my message to you a 
year ago in the suggestion that 1927 
had been a year of preparation and 
that 1928 should prove a year of 
realization, of worth while accom- 
plishment. This forecast, ventured 
then, has come true, for it can be said 
in all truth that the year now closing 
has witnessed the bringing to pass of 
a number of purposes projected and 
planned for a Greater Dallas. 


Using the accepted indices of busi- 
ness, yardsticks with which we mea- 
sure commercial progress — bank 
clearings and debits to individual ac- 
counts, postal receipts, the installation 
of the different utilities, manufactur- 
ing, wholesale and retail sales, ail 
showing consistent increases—we are 
convinced that the year has been a 
satisfactory one and that we will 
enter 1929 with full confidence that it 
too will be a good year for Dallas and 
for the Southwest. 


During the twelve months period 
since our last annual meeting, $23,- 
900,000 in bonds have been voted 
which insures nine years of con- 
structive development under the Ul- 
rickson Plan; $6,950,000 have been 
voted for the leveeing of the Trinity 
River; $6,500,000 have been voted in 
bonds for the building of the North- 
west Highway and for other needed 
highway improvements in Dallas 
County; two airports have been pur- 
chased insuring the position of Dallas 
in aviation matters; and in addition 
to these proposed expenditures for 
the development of Dallas and its 
territory, more than one-half million 
dollars was raised during the year for 
a three years advertising campaign 
to tell the world the advantages of- 
fered by Dallas and the Southwest 
as a market area. Perhaps no city 
in the United States has a larger per 
capita expenditure planned for con- 











ROBT. R. ELLIS 


Vice-President, U. S. Chamber of Commerce, 
Speaker at the Annual Meeting 


structive development than has our 
own city—Dallas—at this time. 
These and other accomplishments 
during the year may be cited as con- 
crete evidences of the virility of the 
“Dallas Spirit” and prove conclusive- 
ly, if proof is needed, that Dallas is 
going forward “on purpose” with a 
studied, planned, constructive pro- 
gram, each section of which relates 
to and is a part of a larger general 
plan for the permanent betterment 
of our city and its tributary territory. 
A study of the different reports be- 
fore you, rendered by the fifteen de- 
partments of the Chamber of Com- 
merce, will be found interesting and 
instructive in the reading. Almost 
twice the number of national concerns 
have established branches or offices 
in Dallas this year as compared with 
1927. More than 600 concerns of all 
types have established themselves in 


Dallas during the present year and 
the outlook for 1929 is for a decided 
increase over the year just closing. 
Material progress and concrete evi- 
dences of development are to be 
sought and to be appreciated, but, in 
addition to these things accomplished 
during the year, Dallas has not been 
unmindful of a broader service to her 
territory and to the safeguarding of 
those influences—cultural, social, civ- 
ic, educational—that are vital ele- 
ments in any real city in which it is 
good to live. The aim of the Chamber 
of Commerce has been to assist in the 
development of Dallas to that point 
where it can be truthfully said that 
ours is a “balanced city.” The Cham- 
ber of Commerce has been interested 
in everything worth while in the pro- 
gram of Dallas and the Southwest 
and has deemed it a privilege to co- 
operate with every agency having for 
its purpose the working out of a bal- 
anced program for our city and for 
the broader territory—the Southwest. 


Underlying every worth while 
achievement, if it shall endure, is 
good will, unselfishness, a desire for 
service—all of those incorporating 
themselves into one thing—confidence. 
Dallas is not thinking solely in terms 
of her corvorate limits. Rather the 
thinking. the planning of Dallas and 
her institutions take within their 
scone of thought and of vision the 
entire Southwest and more attention 
is being given each year to the matur- 
ine of plans for a needed service to 
this vast territory. With such a 
motive; with a sincere desire to serve 
constructively this entire area: with 
confidence, with good will, with un- 
sefishness dominating the impulse of 
our people; interested in assisting the 
Southwest in itsi program of pro- 
gress; sincerely proud of the achieve- 
ments of every section of the territory 
and of its every city; grudging no 
section, no city, the prosperity it en- 
joys and merits, but genuinely glad 
of each forward step it makes, Dallas 
and the Chamber of Commerce face 
the future with an abiding confidence, 
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with a re-dedication of our efforts to 
a broader service, glad of an oppor- 
tunity to serve, accepting each op- 
portunity that increasing obligations 
bring. 

May we prove ourselves equal to 
the vast opportunities we have today 


in the making of larger plans for 
Dallas and the maturing of these 
plans through the unselfish service 
and united efforts of our own people. 
Dallas will be what we plan for her. 
May our plans never be petty or too 
greatly circumscribed. May we look 


out into the future and see the op- 
portunity we have and, seding it, 
prove ourselves equal to the responsi- 
bility imposed of building a greater 
city, better equipped each succeeding 
year to render a needed service to 
this vast Southwestern territory. 








LAN OATS 







BANK CLEARINGS 
1927 












































January .. .$229,992,906.46 
February . 196,745,819.83 
March ...... 220,548,122.81 
ee 200,626,627.89 
ay 192,025,092.80 
ES. 190,192,864.47 
July 182,591,715.82 
August 192,633,168.78 
September . 255,592,042.29 
October . 284,698,815.71 
November 259,541,248.42 
b 240,808,716.72 

Total $2,645,992,040.40 

BUILDING PERMITS 
1927 

January $ 412,624 
February 528,992 
March 1,088,994 
April 576,703 
May 733,428 
June 1,466,225 
July 678,887 
August 770,975 
OTE NE 2,198,659 
October 451,704 
Re ae 524,932 
b $52,525 





Total (Dallas proper)............ $9,774,846 









































GAS METERS 
1927 
January 62,479 
February 62,702 
March 62,724 
April 62,882 
May 62,885 
June 62,952 
July 63,026 
August 63,123 
September 68,354 
October 63,740 
November 64,298 
December 64,711 


BANK DEBITS 
1927 


Month by month, in this column, will be recorded the growth of 
Dallas as shown by the available statistical information. 


1928 
$229,304,531.28  $223,308,000 $286,596,000 


202,756,886.66 


196,631,000 214,275,000 


218,410,753.88 211,214,000 230,033,000 
199,600,686.28 203,980,000 209,427,000 


206,895,503.35 
200,643,340.36 
198,047,700.20 
209,277,120.12 
261,719,706.91 
320,700,640.45 
268,579,277.12 


189,293,000 
258,992,000 
269,485,000 
$2,620,377,000 


POSTAL RECEIPTS 
1928 1927 


181,433,000 218,709,000 
188,284,000 212,089,000 
185,981,000 203,820,000 
211,024,000 
243,714,000 263,237,000 
268,064,000 303,578,000 
273,024,000 


192 





$619,989 $311,033.68 $316,629.65 rah 
584,684 812,651.92 848,879.00 
858,466 336,814.91 839,678.60 
798,578 302,816.28 304,437.00 =I 
580,560 290,903.21 288,274.29 2 
781,701 308,521,35 293,806.67 
870,582 245,918.46 283,430.35 
750,544 806,198.75 306,268.20 
835,144 333,030.13 338,030.50 
552,651 358,282.32 374,047.74 (ie 
~~ 917,617 327,146.30 354,004.36 
422,787.67 
$8,855,787,93 
ix 
(e 
TELEPHONES S 
1928 1927 1928 
64,881 65,198 67,148 
65,021 65,547 67,347 
65,532 65,854 67,697 
65,712 65,991 67,902 
65,892 65,925 68,114 
66,030 65,486 68,321 
66,081 65,364 68.401 
66,129 65,365 68,496 
66,180 65,877 68,551 
66,240 66,461 68,599 
66,289 66,859 68,640 


67,035 
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The World Hears About Dallas 


Thirty-two Million People See Industrial 


EACHING the high mark of 

its first year, the national ad- 

vertising campaign of Indus- 

trial Dallas, Inc., in October 
extended its scope to include a total 
of 30 publications of all classes, car- 
rying the message of industrial oppor- 
tunity awaiting manufacturers in Dal- 
lys to a total of 5,321,678 regular 
readers of these publications. 

The total combined circulation of 
all issues of these publications in 
which advertisements of Industrial 
Dallas, Inc., will appear during the 
first year of the advertising cam- 
paign, launched in May, reaches the 
astounding total of 32,262,427 copies 
—in other words, a permanent, im- 
printed record of the advantages that 
Dallas and the Southwest offer for 
industrial development, will have been 
recorded more than 32 millions of 
times in 12 months. 

This gives some idea of the back- 
ground against which the “spotless 
blue sky line” of Dallas industrial 
districts will erect itself during the 
coming three years, and indicates to 
some extent the tremendous scope of 
the $500,000 three-year campaign be- 
ie executed by Industrial Dallas, 
ne. 

Climaxing a period of. study and 
preparation lasting more than two 
years, during which the best available 
expert technical advice was utilized 
in surveying the situation, determin- 
ing the plan and procedure of cam- 
paign, and working out the prelim- 
inary details of this gigantic pub- 
licity effort for Dallas and her trade 
territory, the first advertisements of 
Industrial Dallas, Inc., appeared late 
in May, in The Saturday Evening 
Post, the Literary Digest, and the 
Nation’s Business. Later in the sum- 
mer, after this introductory phase of 
the campaign had been given suffi- 
cient impetus, the second phase of the 
campaign was launched, when six of 
the leading business, finance and dis- 
tribution periodicals were added to 
the original list of media of general 
circulation. This list included Com- 
merece & Finance, Distribution & 
Warehousing, Forbes, The Magazine 
of Business, Sales Management, and 
Time. 

The final phase of the advertising 
project was reached in the fall, when 
the following media were added to the 
list: American Perfumer & Essential 
Oil Review: American Wool & Cotton 
Reporter; Canning Age; Ceramic In- 
dustry; Chemical & Metallurgical En- 
gineering; Cotton, Daily News Record; 
Drug Trade News; Factory & Indus- 
trial Management; Farm Implement 
News; Furniture Manufacturer: Glass 
Industry; Harpers Magazine; Hide & 
Leather; Manufacturers’ Record; Shoe 
& Leather Reporter; Soap Gazette & 
Perfumer; Standard Remedies; Tex- 


Dallas Advertisements 


tile World; Traffic World; Women’s 
Wear Daily; and Woodworker. 

Supplementing the paid advertising 
campaign, the publicity bureau of In- 
dustrial Dallas, Inc., has prepared and 
obtained publication in a large num- 
ber of the leading business, industrial 
and advertising periodicals of the 
country of special feature articles, 
many of them illustrated with photo- 
graphs of the Dallas skyline and other 
phases of the development of Dallas. 
News stories, chronicling the pro- 
gress of the campaign, and interesting 
facts developed in the industrial sur- 
veys of the Southwestern territory, 
made in preparation for the campaign, 
also have been widely published in 
newspapers of the country, from Coast 
to Coast, as a result of the activity 
of the Publicity Director. 

The educational work of the adver- 
tising campaign has also been extend- 
ed to the local field, and as a result of 
the splendid cooperation of the Dallas 
newspapers, nearly 400 brief feature 
articles, designed to familiarize the 
people of Dallas and its trade terri- 
tory with the firms and factories of 
Dallas, their products, methods, and 
other significant facts concerning 
their development, were published dur- 
ing the first 100 days of the campaign. 

The results of the camnaign, while 
it is obviously not possible to chart 
them exactly after only five months 
of its actual execution, have in every 
respect, fulfilled the most sanguine 
hopes of the directors of Industrial 
Dallas, Inc.. and the Chamber of Com- 
merce board. 

Although the message used in the 
advertising was so written as to elim- 
inate casual inquiries and to restrict 
the appeal to manufacturing execu- 
tives interested in the establishment 
of branch offices or factories in Dal- 
Jas, the requests for information deal- 
ing in detail with the basic industrial 
factors offered by the Dallas terri- 
tory, have noured in by the hundreds. 

During the five months since na- 
tional advertising was inaugurated, 
1,302 inquiries have been received, 
from every State in the United States 
(save Idaho) and nineteen foreign 
countries. These inquiries go to the 
Industrial Department of the Dallas 
Chamber of Commerce, where they are 
analyzed, classified. answered and fol- 
lowed up to determine the extent to 
which they are prosvects for future 
industrial plants or branches. 


Of the 1,302 inquiries, the follow- 
ing classification has been made: 
Interested in building factories 

Tehie U PS SEs on ee 39 
Interested in establishing distri- 

buting branches in Dallas to 


serve the Southwest.............00.0.... 109 
Interested in establishing sales 
offices in Dallas 29 





Desiring agency or dealer con- 
Bn RINE SI Pe OCA ATO ERE 
Inquiries from executives on let- 
terheads of their companies, 
requesting information but not 
stating specifically the nature 
OF THON MGSO ba scsicion ccc cesecseeenss 286 
Inquiries from chambers of com- 
merce, advertising agencies, 
bond houses, utility companies, 
NE a ne Re 168 
Inquiries from individuals on 
personal stationery, not indi- 
cating the nature of their in- 
terest but asking for litera- 


ture and information.................... 494 
Inquiries from individuals seek- 

mg employmont...........:............:.... 31 
Inquiries from professional men 

seeking new locations.................... 41 


Inquiries from persons of means 
seeking city in which to estab- 
lish their permanent homes........ 23 

Inquiries from universities, tech- 
nical schools, etc., requesting 
literature for classroom use........ 


It will be seen that a total of 636 
inquiries have been received from bus- 
iness executives, writing on the letter- 
heads of the companies with which 
they are connected. Of this num- 
ber, the 286 that do not indicate defi- 
nitely the nature of their interest, 
probably include a large number that 
can be classed as_ prospects for 
branch factories, distributing branch- 
es or sales offices in Dallas. 
At any rate, their letters of in- 
quiry show that they are interested in 
the Southwestern market, and all are 
being considered as prospects for 
further development. 

Of the 866 inquiries on personal sta- 
tionery, without revealing the business 
connections of the writers, perhaps a 
substantial number are executives who 
do not care to disclose the names of 
their firms during preliminary negoti- 
ations. It is expected that a great 
many good prospects will be developed 
from this list. 

The Industrial Department not only 
makes a detailed analysis of the na- 
ture of the inquiries received, but 
keeps a record of the source of the 
inquiry, i. e., which medium used de- 
veloped the inquiry, even tracing it 
by key numbers used in the copy to 
the specific piece of copy that pro- 
duced the inquiry. In this way, when 
the first year of the campaign is over, 
the department’s records will show 
which medium produced the best re- 
sults, and what type of copy was pro- 
ductive of the highest percentage of 
worth-while inquiries. 

The Department also keeps a record 
of inquiries by States and foreign 
countries. Inquiries from foreign 
countries are listed elsewhere in this 


(Continued on page 35) 
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Headquarters for the Southwest 


More Than 600 New Firms Opened Here in 1928 


most remarkable years in the 

city’s history from the stand- 
point of its industrial and commercial 
growth. From January 1 to Novem- 
ber 1, (a ten-month period) 636 new 
businesses were established in Dallas, 
as compared with 362 for the same 
period in 1927. 

Of outstanding importance is the 
fact that of this number 143 are 
branches of concerns of sectional or 
national importance, coming into the 
Southwest for the first time and es- 
tablishing branch factories, distribu- 
ting branches or district offices at 
Dallas to serve this major market. 
In this list are the names of many of 
the Nation’s greatest industrial and 
commercial institutions. During the 
same period in 1927, but eighty-eight 
branches were established in Dallas, 
as compared with the 143 for 1928. 

Classification of the 636 new con- 
cerns shows the following: 

Wholesale, jobbing and distribution, 
166. 


INETEEN hundred _ twenty- 
eight represents one of the 
A 


Retail, 144. 

Manufacturing, 51. 

Financial, such as building and loan 
associations, investment securities, 
loans, etc., 26. 

Real Estate, 24. 

Insurance, 21. 

Cotton, 19. 

Transportation, such as bus and 
truck lines, etc., 19. 

Professional offices, such as law- 
yers, doctors, etc., 16. 

Oil companies, 11. 

Public Utilities, 6. 

The remainder a miscellaneous col- 
lection of business enterprises. 

Seventeen retail chain stores were 
established in Dallas during the year, 
or took leases on property to be oc- 
cupied as soon as such property is 
available. 

The fifty-one manufacturing plants 
represent a great variety of lines of 
manufacture, and include _ several 
branch factories established by na- 
tional concerns. Another outstanding 
development in the city’s industrial 
growth was the enlargement and ex- 


pansion of local manufacturing plants 
during the year, many going into 
larger quarters, increasing their pay- 
rolls, expanding their markets and 
adding to their plant equipment. 

Some of the leading manufacturing 
plants established during the year 
were: 

Mrs. Baird’s Bread Company, Bryan 
and Carroll Sts., Bakery. 

Boy Togs Manufacturing Company, 
1004% Commerce St., Boys’ clothing. 

Coerver & Company, 3424 Com- 
merce St., Furniture & Fixtures. 

Chase Bag Company, 1111 South 
Lamar St. (Branch of New York), 
Cloth bags of all kinds. 

Dallas Vogue Curtain Co., 2nd’ Unit, 
Santa Fe Bldg. (Branch -of Morse, 
Driscoll, Hunt Co., Taunton, Mass.), 
Curtains. 

Haggar Company, 4th Unit, Santa 
Fe Bldg. (Moved from St. Louis), 
Men’s Clothing. 

Masterbilt Tailoring Company, 
415% Browder St., Men’s Clothing. 

John E. Mitchell Company, 3806 


(Continued on page 47) 





ae DIRECTORS—WHOLESALE MERCHANTS ASSOCIATION 
In the picture: 1-R. L. Thornton, 2-R. C. Dunlap, 3-John W. Allen, 4-Justin McCarty, 5-C. L. Norsworthy, 6-M. I. Freedman, 7-Frank H. Kidd, 
8-J. A. Rogers, 9-A. P. Johnston, 10-J. Durrell Padgitt, 11-Gus W. Thomasson, 12-H. C. Hill, 13-J, 0. Davis, 14-0. S. Boggess. 
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Remodeling a Great City 


Ulrickson Plan of Civic Improvement ts Well Under Way 


OZENS of engineers, burning 

the midnight oil over plans 

and specifications and intri- 

cate slide rule calculations; 
hundreds of workers, directing the 
vast horsepower of scores of mighty 
machines, turning dirt, pouring con- 
crete, laying brick, welding pipe, 
stringing wires, rolling asphalt—these 
are the visual evidences which one 
short year has brought that the vision 
of civic leaders for a nine-year, well- 
rounded city-building program for 
Greater Dallas is becoming a reality. 
Last December, voters of Dallas 
went to the polls and by an over- 











DIRECTORS MANUFACTURERS 
ASSOCIATION 

In the _ picture: 1-Hugo Schoellkopf, 

2-Frank Everts, 3-Julius Schepps, 4-George 

Boedeker, 5-R. A. Wiison, 6-T. J. Mosher, 

7-Boude Story, 8-Lawrence Pollock, 9-R. G. 








whelming majority endorsed a pro- 
posal to finance through bond issues 
a complete nine-year program where- 
by the schools, the parks, the public 
library, the water and sewer and 
drainage needs of the city, the paving, 
garbage disposal, fire alarm system, 
traffic problem, and the necessity for 
creating municipal airport facilities 
might be enlarged and extended to 
meet the needs of the fast-growing 
community of Dallas. 

Leaders with vision had seen that 
the piece-meal, haphazard method of 
issuing bonds to meet the most press- 
ing need in all these fields as the 





inconveniences occasioned by these 
needs successively became unbearable 
—and then only building for today’s 
dire necessities—would no _ longer 
serve. 

For months, therefore, these public 
spirited citizens, constituting the U1- 
rickson plan committee, labored with- 
out compensation, a labor of love for 
their city, which culminated in a com- 
plete nine year program, involving 
the issuance for the entire period of 
$23,900,000 of municipal bonds, to 
finance the adequate planning and the 
fulfillment of these plans, in each of 


(Continued on page 41) 











Soper, 10-J. Durrell Padgitt, 11-John F. 
Price, 12-A. Culberson, 13-W. E. Holland, 
14-Frank Weaver, 15-J. A. Gage, 16-Albert 
T. Walraven. It was not possible to obtain 
a photograph of Granville W. Moore, 
another member of the committee. 
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Improving on Mother Nature 


UTSTANDING among the 

civic accomplishments during 

1928 in Dallas was the start- 

ing of translation into fact of 
a dream conceived exactly 20 years 
ago, when the flood waters of the 
Trinity River surged down upon Dal- 
las, carrying destruction and property 
damage in their wake. 

The harnessing of this vast force 
of Nature, to insure Dallas forever 
against a repetition of the catastrophe 
became one of Dallas’ major problems 
in 1908, and the unceasing thought, 
planning and labor of a group of lead- 
ing citizens eventually found fruition 
in the carefully laid plan for a gigan- 
tic levee project which would not only 
prevent future recurrence of disas- 
trous floods, but unite the two divided 
halves of the city, and reclaim 10,000 
acres of highly valuable land, at the 
same time removing permanently the 
eye sore which the swampy, odorous 
river bottom created in the very heart 
of Dallas. 

The letting of a contract in May, 
1928, to the Trinity Farm Construc- 
tion Company, for a complete job con- 
tract involving $4,362,268.93, and the 


actual turning of dirt by the first of 
six huge dragline machines a few 
weeks later, marked the climax of this 
20 years of working and planning, 
during which seemingly insuperable 
difficulties were overcome, one by 
one. 

Completion of the levee construc- 
tion and its related improvement 
works will require three years, during 
which 15 miles of new channel will be 
dug to replace the twisting, sinuous 
channel that now exists between 
Bachman’s Dam and the Santa Fe 
railroad. The actual channel will be 
shortened some 40 per cent in this 
area; 25 miles of levees will be erec- 
ted, 30 feet in height, 156 feet wide 
at the base and six feet wide at the 
crown; 10,000 acres of land, ranging 
from rich and valuable truck land in 
the upper reaches of the levee district 
to business property equal in value to 
that in the lower sections of Main, 
Elm and Commerce streets will be 
reclaimed; new streets and highways 
will be extended through the present 
river bottoms, connecting Dallas and 
Oak Cliff over comparatively short 
bridges, instead of the present con- 


gested trafficways over the two-mile- 
wide river bottoms; and a tremen- 
dously valuable new industrial and 
business area, adjoining the present 
Western boundaries of the retail dis- 
trict, will be newly created, available 
for the extensive industrial develop- 
ment anticipated in Dallas during the 
next decade. 


City and County 

The levee project represents the 
co-operative effort of the City and 
County of Dallas Levee Improvement 
District, the Dallas County Levee Im- 
provement District No. 5, the City of 
Dallas, the County of Dallas, the rail- 
roads, and the individual owners of 
property within the benefited area. 

The two districts have issued ar~ 
sold at favorable prices this year $6,- 
500,000 of bonds; $3,119,000 of the 
1928 county bond issue have been 
designated for use within the im- 
provement area; $3,200,000 of city 
bonds voted under the Ulrickson plan 
will be used in opening, widening and 
paving streets, providing sewers, 
water and other municipal utilities in 


(Continued on page 51) 
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In the picture: 


RETAIL ADVISORY BOARD 


1-Arthur A. Everts, 2-James K. Wilson, 3-Z. E. Marvin, 4-W. A. Green, 5-Ed. Reynolds, 6-Ray Shelton, 7-Ed Easton, 8-Otto Lang, 


9-Eli Sanger, 10-Robt. Watkins, 11-Sam Hargreaves, 12-Ford Johnston, 13-Will R. Wilson, 14-W. H. Wray, 15-Homer Groves, 16-W. M. Clark, 17- 


Harold Volk, 18-Herman Philipson. 
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Retail Merchants Association 

Uniting the strength of the retail 
merchants of Dallas under the banner 
of the Dallas Retail Merchants As- 
sociation, headed by President Her- 
man Philipson, this organization dur- 
ing 1928 has carried out several ac- 
tivities of major importance to the 
retail market, and has sponsored sev- 
eral projects beneficial to the city 
as a whole. Prizes have been offered 
tor the most attractive new and re- 
modeled store fronts in the downtown 
area, this being made an annual event. 
Further beautification of the down- 
town district is being sought by a 
committee working in co-operation 
with city officials and other organi- 
zations. Two successful one-day good- 
will trade trips were carried out. Co- 
operative campaigns urging early 
Christmas shopping and mailing were 
promoted, featuring special decora- 
tions and lighting effects, and the 
“Christmas Parade,’ bringing many 
visitors. Improvement of trade prac- 
tices has been sought, and co-opera- 
tion given in the campaigns to elim- 
inate the “Returned Goods” evil, and 
improve credit conditions, and aid 
given the State Fair. Continual at- 
tention has been given legislation af- 
fecting retailers. 

Wholesale Merchants Association 

Publicity and exploitation of the 
Dallas market, involving the sending 
out of 11 pieces of advertising matter 
to 29,000 retailers in the Southwest, 
distribution of 1000 free advertising 
tire covers to traveling salesmen, and 
newspaper advertising campaigns 
during the special buying periods and 
the State Fair, has engaged the atten- 
tion of the Wholesale Merchants’ As- 
sociation during 1928. Special buying 
seasons were sponsored January 23-25 
with 1500 shoe retailers attending; 
Jan. 30-Feb. 8, spring buying season, 
4000 retailers attending; March 19-24 
Pre-Easter Market Week, 1000 retail- 
ers attending; July 30-Aug. 25 Fall 











buying season, 5000 retailers attend- 
ing; Oct. 1-6, Gift Goods Buying 
Week, 750 retailers attending. More 
than $30,000 in railroad fares to mer- 
chant customers of the Dallas market 
were made, and the Southwestern 
Style Show Association conducted 
three style shows during the spring 
season and four during the fall sea- 
son, viewed by 29,000 persons. The 
Good Will Tour committee, headed 
by President C. L. Norsworthy, spon- 
sored the 27th Good Will Tour, during 
which 110 business men visited 76 
cities and towns in North, East and 
South Texas, and Western Louisiana. 
A special party of 175 visited the 
East Texas Chamber of Commerce 
Convention at Greenville and the 
West Texas Chamber meeting at Fort 
Worth. A group of 125 visited the 
South Plains on the opening of the 
Fort Worth & Denver Railroad into 
that territory. 


Junior Chamber of Commerce 

The Junior Chamber of Commerce 
has enjoyed a splendid year, doubling 
its membership. bringing the total to 
330 for 1928. The Juniors sponsored 
Music Week in Dallas, sponsored the 
Armistice Day celebration, managed 
the successful sale of Keys for State 
Fair Opening Day, and co-operated 
in the Industrial Dallas, Inc., cam- 
paign, and other civic movements. 
The Jaycee organization organized 
Junior Chambers at Bonham, Denison, 
and Waco. Award of a silver loving 
cup annually to the member render- 
ing the greatest service to the Com- 
munity was inaugurated, with Mr. 
Julius Schepps, a past president, re- 
ceiving the award for 1928. 


Manufacturers’ Association 
An intensive campaign to familiar- 
ize the people of Dallas with the ex- 
tent and value of the products manu- 
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factured in their own community, in- 
augurated by the Manufacturers’ 
Department of the Chamber of Com- 
merce during 1928, stands out as one 
of the signal accomplishments of this 
group for the year. Display and dem- 
onstration meetings with more than 
a dozen service clubs, and exhibits 
kept on display through the co-opera- 
tion of the North Texas National 
Bank, and thousands of Dallas citi- 
zens have been reached by this educa- 
tional effort. Radio broadcastings 
every Saturday evening telling of the 
products of Dallas manufacturers, 
made possible by Station WFAA 
(The Dallas News and Journal) have 
also supplemented the displays. New 
officers elected were T. J. Mosher, 
president; J. Durrell Padgitt, Julius 
Schepps and George Boedeker, vice 
presidents. 


Conventions 


Eighty thousand visitors to Dallas, 
attending approximately 350 separate 
conventions and meetings, during 1928, 
will leave in the city an estimated to- 
tal of $2,700,000, according to esti 
mates of the Convention Departmen 
of the Chamber, in reviewing its work. 
In addition to the financial benefits, 
which may be estimated closely, a1 
inestimable benefit to Dallas in th: 
addition of community and good wil! 
advertising results from these conven 
tions. Among the national conven- 
tions held during the year were th: 
United States League of Local Build 
ing & Loan Associations; Natural Gas 
Association of America; Nationa! 
Conference on City Planning; Amer- 
ican National Retail Jewelers Associa- 
tions, U. S. Marine Corps League, 
and National Turkey Show, in addi- 
tion to numerous state and sectional 
gatherings. John W. Philp has ac- 
cepted chairmanship of a general con- 
vention committee of the Chamber o! 
Commerce to be named about the first 
of the new year, and this committee 
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is expected to make Dallas a still 
greater convention center. 


Southwest Development 
Earning for the Dallas Chamber of 
Commerce among other chambers of 
the Southwest the title “Service Sta- 
tion of the Southwest,” the Southwest 
Development service has had an active 
year in aiding the general develop- 
ment of the entire section. Direct 
service has been rendered to more 
than 450 communities during the 
year; representatives have visited 236 
communities in Texas and adjoining 
states, usually on invitation; local 
chambers of commerce have been aid- 
ed in adopting programs which even- 
tually will result in greater develop- 
ment, with consequent extension of 
the Dallas market. The fullest co- 
operation has been extended to all 
Commercial organizations in the ter- 
ritory, through attendance at conven- 
tions, entertainment and assistance of 
commercial executives visiting Dallas, 
and through definite contacts with 
2100 Southwestern communities. 
Publicity 
Taking advantage of the opportun- 
ity provided by the $500,000 Industrial 
Dallas, Inc., advertising campaign, 
the Chamber of Commerce publicity 
department has continued and ex- 
tended its activities following the 
same general policies as heretofore. 
Pre-convention publicity has been fur- 
nished a number of publications, to 
encourage attendance at Dallas con- 
ventions. Feature articles on Dallas 
were prepared by this department for 
many trade and other publications. 
“Dallas,” the official organ of the 
Chamber, entered its seventh year on 
a self-supporting basis. 
Fire Prevention 
Utilizing the full-time services of 
Capt. Frank C. Hedgepeth of the 
Dallas Fire Department, the Dallas 
Fire prevention council this year has 
extended successfully its efforts to 
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cut down the large waste created by 
fire losses in Dallas. The activities 
have included observation of Fire 
Prevention Week, a study of fire pre- 
vention methods in Memphis, Tenn., 
a study of arson fires with a view 
toward reducing this character of loss, 
a campaign to cut grass on vacant 
slots by October 1, to reduce grass 
fires and numerous organized inspec- 
tions of mercantile establishments by 
uniformed firemen to eliminate haz- 
ards: There has been no increase in 
fire losses following the enormous re- 
ductions in 1926 and 1927, and a fur- 
ther reduction in fire insurance rates 
is anticipated. In 1926 and 1927, re- 
ductions equivalent to savings of 
$100,000 each year in fire premiums 
were obtained. 
Road Information 


Thousands of motorists, both tour- 
ists and local citizens, have availed 


themselves of the services of the 
Road Information Department of the 
Chamber of Commerce this year. 
Planning of summer vacation, trips, 
furnishing of descriptive literature, 
suggestions for hotel and tourist camp 
accommodation and other general in- 
formation is included in this service. 
Reliable maps are furnished at low 
cost to motorists, and the department 
has sponsored special trips to numer- 
ous points, including the Arkansas 
Ozarks, Carlsbad Cavern and South 
Texas points, besides working in close 
co-operation with similar organiza- 
tions in other cities. 


Agriculture 

The welfare of the Dallas County 
farmer, ever a matter of concern to 
the Dallas Chamber of Commerce, 
has been promoted by educational and 
demonstration methods throughout 
1928, through the work of the Agri- 
cultural Department. County Agent 
Jolly has conducted numerous and di- 
versified activities, including the in- 
troduction of alfalfa growing on a 
promising scale, the marketing of 
improved grain seed through the Dal- 
las County Pedigreed Grain Growers 
Association, pruning and spraying 
demonstrations on 23 farms and or- 
chards, importation of a carload of 
registered Jersey bulls and _ the 
launching of definite dairy develop- 
ment programs in several communi- 
ties, including Garland, Mesquite, 
Cedar Hill and Grand Prairie. Twen- 
ty top-working demonstrations on na- 
tive pecan trees were given, and 15 
terracing schools conducted. A study 
of cotton varieties, looking toward 
standardization of production in com- 
munities was begun, and 21 boys’ 
agricultural clubs were organized, 
with 480 members. Dallas County 
club boys made their usual excellent 
records, winning more than $125 in 
prizes at the State Fair, and Dallas 
County club teams won honors in ter- 
racing, grain judging, dairy judging 








Page 14 


DALLAS 





December, 1928 





and other contests at the College 
Station farmers’ short course. 


Home Demonstration 


The Home Demonstration Depart- 
ment conducted an’ outstanding cam- 
paign for improved living conditions 
on the farm, the Dallas entry winning 
first place in the state in a Home 
Decoration contest. Clothing and food 
preparation and butter judging dem- 
onstrations were given to farm wo- 
men throughout the county, and 14 
girls’ clubs organized and conducted, 
carrying out poultry, gardening and 
dairying projects. Instruction in serv- 
ing, food preparation, and home dec- 
oration was given. Attendance at 
the A. & M. Farmers’ Short Course 
from Dallas county was increased by 
four times as many girls and women 
as ‘in previous years, many women 
and girls winning scholarships award- 
ed by the Chamber of Commerce. 
Dallas County had the largest repre- 
sentation of 4-H Club girls and spon- 
sors, of any county in the one- 
day short course at North Texas A. 
& M. College. 


Foreign Trade 


Foreign trade activities during the 
year found stimulus in the visit of 
many experts from the Bureau of 
Foreign & Domestic Commerce. 
Through the conferences with these 
trained men local exporters have been 
substantially benefited. Efforts have 
been continued toward securing a dis- 
trict office of the Department of 
Commerce and assurance has been 
given that such an office will be es- 


tablished by July 1, 1929. Of interest 
is the designation of Dallas as head- 
quarters for the Department of Com- 
merce Domestic forces making a 
commercial survey of the Gulf South- 
west. This survey will provide accu- 
rate information on the markets of 
this section and how they may best 
be served. It will prove of inesti- 
mable value to business men through- 
out the whole country. 
Transportation 

The Transportation Committee of 
the Dallas Chamber of Commerce 
held twenty-four regular meetings in 
addition to several special meetings 
at which propositions of general in- 
terest to the City of Dallas were con- 
sidered and necessary action taken 
that would result for the best inter- 
ests of the city as a whole. This de- 
partment handled thousands of tele- 
phone and mail quotations; freight 
bills were audited when requested; 
publicity items were given newspapers 
and circular letters were furnished 
interested parties; fifty-two bulletins 
were issued containing traffic and 
transportation information of general 
interest, averaging four pages each, 
legal size; numerous complaints were 
handled at request of interested par- 
ties, and adjusted; all hearings of 
Railroad Commission of Texas at- 
tended. 

Some of the outstanding matters 
handled by the Commerce Counsel for 
the Dallas Chamber of Commerce 
have been the following: 

1. The court proceedings in St. 
Louis which attempted to have en- 








TRANSPORTATION COMMITTEE 


joined the all rail rates prescribed in 
the Consolidated Southwestern Cases. 
Had this effort been successful it 
would have probably been another 
three years before the new adjust- 
ment would have gone into effect, 
The trial of this case was before a 
three judge court in St. Louis and 
represented the efforts of some of the 
disgruntled shippers who had hereto- 
fore enjoyed special rates in making a 
last stand to retain those special privi- 
leges at the expense of Dallas ship- 
pers. The trial of the case lasted 
three days, and resulted in the three 
judge court denying the plea for an 
injunction and the rates going into 
effect on July 14, 1928. 

2. The retrial of the rail, water 
and rail rates involved in Docket 
14880 has taken a great deal of the 
Commerce Counsel’s time. The Com- 
mission reopened in March that part 
of the Consolidated Southwestern 
Cases, which prescribed rail, water 
and rail rates. Thereafter followed 
conferences between the Commission 
and the Commerce Counsel, as well 
as steamship representatives, looking 
to an agreed settlement of this con- 
troversy; however, due to the position 
of the port cities, in which they op- 
posed the establishment of another 
basis than the combination of locals, 
the matter had to go to further trial 
before the Commission. The retrial 
started in New York on September 
8th and did not terminate until Oc- 
tober 17th in Galveston. The final 
result was that all the port cities, 


(Continued on page 40) 








In the picture; 1-A. C. Valentine, 2-A. B. Harris, 3-J. E. Farrow, 4-H. B. Lockett, chairman, 5-G. E. Hinds, 6-W. A. Sutherland, 7-F. R. Horton 
8-A. J. Stone, 9-G. K. Weatherred, 10-Seth Tate, 11-V. R. Philley, 12-C. W. Higgins, 13-A. L. Reed, 14-B. H. Pittman, 15-Ferd Hicks, 16-Jack 


Estes, 17-Lee Anderson, vice chairman. 
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Is a Day Worth 
3 Cents....? 


| Hundreds of valuable business days 
may actually be saved by the Air Mail. 





| The average saving in time is one 
business day, and the increased cost 
over regular postage is only 3 cents for 
| the first ounce. 


What will this saving mean to your 
| business?’ How much more business 
| can you transact with the increased 
number of days per year? How much 
| greater attention will your letters com- 


mand, when sent Air eMail? 


o™~N 


Give cents for the first ounce anywhere 
Sufficient for the average letter 


10 cents each additional ounce 


oJ 


NATIONAL AIR TRANSPORT, INC. 


General Offices—Chicago, Illinois 


DALLAS TRAFFIC OFFICE 
(Chamber of Commerce “Building 


Telephone 2-5425 
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rom Aviation Outpost 


julian Capers Graces Growth of 


of passage—the air throbbing 

with the hum of giant motors— 

busy airports, bustling with 
activity as mail, freight, and passen- 
gers enter and leave Dallas by air- 
plane—a stupendous volume of sur- 
veying, planning, mapping, laying out 
of new routes, building of new han- 
gars, trying out of new types and de- 
signs of aircraft and accessories to 
add to the safety and comfort of travel 
by air— 

This is a bird’s eye view of aviation 
and its progress in Dallas and the 
Southwest in 1928; a year reminiscent 
of 1917, when the World War made 
Texas the aviation headquarters of 
the world. Only in 1928, it was no 
great national crisis, with the air ac- 
tivity financed to the extent of hun- 
dreds of millions by a super-liberal 
Government, fighting to preserve its 
national integrity, and willing to pay 
whatever it cost. 

For in 1928, it was Business, awake 
at last to the inspiring opportunity 
which travel-by-air offers to shorten 
communication by hours; to tie to- 
gether Dallas and the commercial cen- 
ters of the North and East by mail 
hurtled through space by giant air- 
planes at a speed comparing favor- 
ably with telegraphic transmission and 
costing but a tiny fraction as much, 
which led and paid for this aerial 
“Big Parade” in the Southwestern 
skies. 

The year has been the most remark- 
able in history for accomplishment in 
aviation in Dallas, partly because the 
nation awakened from its lethargy by 
the awe-inspiring feat of the peerless 


S KIES filled with man-made birds 


Love Field, Dallas’ air port since the War days, is mentioned 
wherever flyers gather as one of the outstanding fields of the 


nation. 


Duting the last year this field has been much im- 


proved with the addition of lighting systems, repairs to hangar: 


and constant care of the landing field surface. 


The new 300 


acre supplemental port on the Fort Worth Pike places Dallas 
in the unique position of having two municipally owned land- 


ing fields. 
seen from the record below. 


Lindberg, and his subsequent educa- 
tional tour of the country, became sud- 
denly “air-minded” and frantically set 
about the long-neglected task of mak- 
ing up for its years of indifference to- 
ward aviation; and partly because in 
Dallas the Aviation Department of 
the Chamber of Commerce, the city 
administration, the State’s representa- 
tives in Congress, and the local postal 
authorities have joined hands and 
striven harmoniously and successfully 
to place Dallas in a position of leader- 
ship in this new field, as she has been 
placed in a similar position in other 
commercial, industrial, financial and 
scientific fields as they have developed 
in the Southwest. 

Outstanding among the completed 
accomplishments which 1928 has seen 
written into the record for Dallas are 
the acquisition by the city of a 300- 
acre commercial airport, West of the 
city on the Fort Worth Pike, to be 
used as an auxiliary commercial and 
Reserve Officers training’ field; and 
the inauguration on Feb. 1st of night 
flying over the Dallas-Chicago air- 


What these fields have meant to the city can be 


mail route, and a new rate of 5 cents 
per ounce on Aug. Ist. 

The latter projeci, now successfully 
operated for several months, gives 
Dallas business men the privilege of 
an overnight contact with Chicago, by 
which a two-page letter may be car- 
ried for five cents, as compared to the 
former night letter telegraphic rate, 
allowing only 50 words, and costing 
approximately $1.00. 

The acquisition of the new field 
made possible the designation of Dal- 
las for the training of Reserve Army 
officers conducted on a year-round 
basis, which will bring possibly 600 
Reserve Officers here for two, weeks’ 
training each, during 1929. 

A 10-weeks’ training course was 
conducted here this summer, utilizing 
Love Field and a temporary field 
nearby. 134 Reserve Officers were 
brought here from eight states. 

The year also saw designation of 
Dallas as Southwestern headquarters 
for the Treasury Dept., Bureau of Pro- 
hibition Enforcement, which brought 
six planes, 11 motors, a considerable 
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The opening of commercial aviation routes to and through 
Dallas adds another branch of transportation to widen and 
strengthen the distribution facilities offered by that city to the 


Southwest. 


There are nine trunk line railways, six electric 


interurban lines and a veritable network of hardsurfaced high- 
ways leading into the city from the surrounding territory. 
Manufacturer, retailer or wholesaler can find no headquarters 
better equipped from a transportation standpoint than Dallas. 


personnel and 10 pilots and ground of- 


ficers permanently to Dallas. 

Designation of Dallas as a control 
station and terminal for the Advanced 
Flying School of the U. S. Army, with 
its resultant installation of govern- 
ment facilities for supplying fuel to 
planes of advanced students on cross- 
country training trips, looms as an- 
other large accomplishment. 

An average of 300 to 350 Army 
planes will stop in Dallas each month, 
as a result of this project, instead of 
the former average of 100 monthly. 

Announcement by the National Air 
Transport, Inec., operators of the 
Chicago-Dallas airmail route, that new 
Curtiss-Falcon planes will replace 
present equipment, lowering the 
present schedule to Chicago still fur- 
ther, from 12 hours to 10 hours and 
40 minutes, fulfilled another major 
step in the development of this super- 
lative new service to commerce and in- 
dustry of Dallas. 

Inauguration of two new air mail 
lines—Dallas to Houston and Galves- 
ton, and Dallas to Waco, marked the 





beginning of a great system of 
“feeder” airmail lines, which within 
a short time will apparently annihilate 
distance, and tie Dallas more closely 
than ever to the 12,000,000 people who 
constitute her natural market and 
trade area in the four Southwestern 
States. 

The beginning, Oct. 1, of through 
Air Mail service to Mexico, marked a 
vitally important link in the chain of 
events which are slowly but surely 
leading to rehabilitation of the eco- 
nomic structure of the Southern Re- 
public, and placed Dallas in a com- 
manding position, when this process 
has progressed sufficiently, to build 
a prosperous export trade in this 
great, undeveloped market. 

More than 1000 military and com- 
mercial planes, representing millions 
of dollars investment, have visited 
Love Field during the year, and incom- 
plete figures indicate a total of more 
than 1800 visitors to Dallas by air 
during 1928. 

Official designation of Dallas as a 
training center for the 1929 training 





to Air Mail Center 


Dallas’ Importance in PNew Industry 


of Reserve Officers of the Eighth 
Corps. Orders to this effect have al- 
ready been issued, and equipment has 
been stored in Dallas, so that it will 
be available for next year’s training, 
is another major accomplishment. 

But the record written this year in 
aviation development promises already 
to be surpassed in 1929, as a glance at 
the development activities undertaken 
and upon which the best thought and 
attention of the various individuals 
and organizations in Dallas promoting 
the aviation expansion of the com- 
munity are being lavished. 

Here are some of the outstanding 
projects already launched: 

Establishment of air mail service 
from Dallas to Louisville, Ky., by way 
of Texarkana, Little Rock, Memphis, 
Nashville, connecting with the exist- 
ing service from Louisville to Cleve- 
land and New York City. 

Establishment of air mail service 
from Dallas to Los Angeles, by way of 
Fort Worth and El Paso. 

A movement to obtain for Dallas 
one of the three new Curtiss Flying 
Service “air universities” for student 
instruction. 

Establishment of air mail service 
from Dallas to Shreveport, Vicksburg, 
and Birmingham, connecting with At- 
lanta-New York and Atlanta-Miami- 
Havana lines. 

Establishment of air mail service, 
Dallas to Pueblo, Colorado, via Fort 
Worth, Wichita Falls, Amarillo, to 
connect with the line operating be- 
tween Pueblo, Colorado Springs, Den- 
ver and Cheyenne, and tieing in at 


(Continued on page 41) 
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Healthier Dallas Aspires to be Superlative 


‘By MANTON M. CARRICK, M. D.,‘Director of “Public GHealth, City of “Dallas 














Mortality for Dallas Since 1923 


Year Total Deaths Population 
1923 1,810 232,000 
1924 2,044 248,000 
1925 2,194 264,000 
1926 2,264 280,000 
1927 1,980 290,000 


Mortality Rate Infant Mortality 
7.80 per 1,000 88.5 per 1,000 
8.24 per 1,000 89.0 per 1,000 
8.30 per 1,000 101.1 per 1,000 
8.08 per 1,000 96.3 per 1,000 
6.87 per 1,000 75.4 per 1,000 














HEY relate a story up in the 
Panhandle about a woman 
who was slowly convalescing 
from a long illness. She was 

attempting to give a friend adequate 
praise of her husband for the unusual 
comfort and attention he had accorded 
her, in the meantime. “Mary,” she 
began impressively, “I can’t begin to 
tell you how good Bill has been to 
me. Why, he has not only kept the 
house in order and taken care of the 
children but he has waited on me hand 
and foot. You know Bill has seemed 
a lot more like a neighbor than a hus- 
band.” 

Now your Public Health Director 
has no intention of throwing any bou- 
quets at himself, but he hopes that is 


exactly the way you feel toward him 
—that he has been more of a neigh- 
bor and friend, than an arbitrary, paid 
official, during the convalescence of a 
healthier Dallas. Thanks to the co- 
operation of the citizens of Dallas, 
this has been made possible. But to 
feel gratitude and to express it are 
two different matters, and one cannot 
help but sympathize with the young 
chap who said he knew where Boston 
was, but he did not have the flow of 
language to express it, for it was. not 
a place, but a state of mind. That’s 
it exactly. Gratitude is a state of 
mind, and one has a fellow feeling 
with the boy who could not define 
space, but who said he had it in his 
head. That is just the way some of 


























us feel when we attempt to show ap- 
preciation. 

There is no better way to point out 
the present state of our city’s healt): 
than to present you with a comparison 
table, covering a period of five years. 

There is an old adage to the effec: 
that figures cannot lie. Let us coi): 
a better one, and prove that facts 
speak loudly for themselves. It is self- 
evident that despite the increase in 
our population by 10,000, the mortalit 
rate has decreased to an astonishing 
degree. There is no reason why this 
improvement should not go on, if ev- 
eryone co-operates, and that it is pos- 
sible to develop the race of supermen 
and superwomen that we were meant 
to be. You and I may not live to be- 
hold this Utopian miracle, but if we 
have the vision to hold to our princi- 
ple, great strides may be made in this 
decade to bring about the thing that 
we so greatly desire—a healthier and 
still healthier Dallas. 

Our job is to make Dallas healthy. 
We cannot go out to the next town 
and tell them what they ought to do, 
and what they ought not to do. Just 
as the housekeeper’s job is to keep. 


(Continued on page 53) 
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Gifts for 
Her 


Fitted Cases 
O’Nite Cases 
Hand Bags 
Manicure Cases 
Sewing Cases 
Writing Folios 
Gladstones $20.00 to $60.00 Bottle Sets 
| Picture Frames 
Gladstone Cases 
Bridge Sets 
Dresser Sets 
Hat Boxes 
Jewel Boxes 
Golf Bags 


Wheary W. R. 
Trunks 




















VAM RAdielal Dh 


Leather Back Brushes 
$1.50 to $3.50 





Drinking Cups in Leather 
Cases $3.50 to $7.50 


Wholesale 











and the assured durability of leather and leather-encased articles. 
| many attractive things to choose from here: 





Fitted Cases $16.50 to $100 


Worthwhile Gifts of Leather 


Every man and woman appreciates the convenience, the smart appearance 
‘There are 


Gifts for 
Him 

Gladstones 
Brief Cases 
Dressing Cases 
Cigarette Cases 
Flasks 
Military Brushes 
Bill Folders 
Traveling Bags 
Suit Cases 
Golf Bags 
Motor Robes 
Key Cases 
Belts & Buckles 
Collar Cases 
Handkerchief 

Cases 
Poker Sets 
Wheary W. R. 

Trunks 








Desk Sets $16.50 to $40.00 





Hip Folds $1.50 to $12.50 























Dressing Cases 
$5.00 to $50.00 


Padgitt Bros. Company 


1020 COMMERCE ST. 


Retail 


























Page 20 


DALLAS 





December, 1928 





Linking City With City 


HE paramount importance of 

new transportation methods 

—air traffic and motor traf- 

fic—has brought to the fore- 
front the activities of these two de- 
partments of the Dallas Chamber of 
Commerce during 1928, in the gigantic 
task of conquering 





the magnificent dis- 
tances of the Lone 
Star State. 

Air development, 
although it is being 
pushed rapidly by 
the committees and 
chamber officials di- 
recting that par- 
ticular activity, is 
displaced in relative 
importance by the 
need of construction 
of permanent hard 
surfaced highways 
between the princi- 
pal cities of Texas, 
for obvious econom- 
ic reasons. 

Indicating the 
tremendous im- 
portance and scope 
of the task of link- 
ing up Dallas with 
its immediate trade 
territory, and with 
the remainder of 
the state via per- 
manent highway 
connections, the 
Highway Committee 
and its sub-commit- 
tees have held dur- 
ing the first 11 
months of this year 
eighty-four separate 
meetings. 

Culminating a year 
of intensive labor, 
the committee, un- 
der the direction of 
the Southwest De- 
velopment Bureau of 
the Chamber recent- 
ly announced the ap- 
pointment of R. A. 
Thompson, recently 
State Highway 
Engineer under the 
commission headed 
by Chairman R. S. 
Sterling, as consult- 
ing engineer for the 
Dallas Chamber of 
Commerce. Mr. 
Thompson’s intimate 
knowledge of the 
highway _ situation, 
with particular re- 
lation to the interest 
of Dallas, and his 
nationally recogniz- 
ed technical ability, 
as well as his close touch with the 
policies and methods of the Highway 
Committee, assure for the Dallas 
Chamber ‘and the communities in its 
territory, to whom his services will be 
made available in connection with 
highway problems, an expert treat- 
ment of these problems in conformity 





In the picture: 


1-J. W. Slaughter, 2-W. G. Cullum, 3-Joe E. 


5-Jack Witt, 6-T. M. Cullum, 7-John J. Simmons, 8-W. B. 


with the best engineering and eco- 
nomic technique. 

His first immediate task was to 
plan closing of the three major gaps 
in cardinal highways leading into 
Dallas, the Red Oak, Forney and 
Lewisville projects, and as a result of 





THE HIGHWAY COMMITTEE 


his efforts during his first two weeks 
of service, it has been announced that 
financial arrangements have been 
completed for closing each of these 
gaps, with construction to begin early 
in 1929. 

Second only in importance to the 
appointment of Mr. Thompson, the en- 


Lawther, 4-W. W. Gibbard, 
Marsh, 9-J. P. Stephenson. 


dorsement of the “Sterling Plan” for 
financing permanent highway con- 
struction by the Highway Committee 
of the Dallas Chamber ranks as a 
major accomplishment. 

The Sterling plan, vrojected by 
R. S. Sterling, chairman of the State 
Highway Commis- 
sion, briefly sum- 
marized, provides 
for the issuance of 
from $300,000,000 
to $350,000,000 
state bonds, to be 
retired from the 
proceeds of a 3-cent 
gasoline tax, issued 
over a _ period of 
years with not ex- 
ceeding $50,000,000 
to be issued any 
one year. It means 
that the present 
generation shall en- 
joy the benefits of 
a complete state 
highway system, in 
contrast to other 
plans projected by 
other organizations, 
providing for a max- 
imum 4-cent gaso- 
line tax, and a “pay- 
as-you-go” ron- 
struction policy, 
which would delay 
final completion of 
the highway system 
far into the life of 
the second gen- 
eration, while avoid- 
ing bond issues. 


The committee 
unanimously en- 
dorsed the Sterling 
plan on Oct. 25, 
1928. 


Its final adoption 
is, of course, sub- 
ject to action by 
the voters of Texas 
at a regular or 
special election. 


Letting of a con- 
tract in November 
for a bridge on Elm 
Fork of the Trinity 
River on the North- 
west highway, con- 
necting Dallas and 
Rhome, and_ elimi. 
nating considerable 
mileage in connect- 
ing Dallas and _ the 
entire Northwest 
Texas ‘territory, 
marked the first 
step toward actua! 
construction on thi: 
important project 
All preliminary work to assure imme- 
diate prosecution of construction work 
throughout the entire route of this 
important highway has been com- 
pleted this year, and construction 
work is expected to be completed dur- 
ing 1929. 

(Continued on page 54) 
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The Lights Burn Late | 
But The Whoopee Never Runs Out 


We spend all of our days and many of 
our nights tackling problems of adver- 
tising and selling. 


But we like it. It’s not merely bread 
and butter for us—it’s our idea of real 
sport. 


Give us a product or a business that’s 
honestly entitled to advertising and 
we'll give it the sort of advertising that 
is honestly entitled to success. 


MORELLE K. RATCLIFFE 
Advertising Agency 


1220-21 MERCANTILE BLDG. 
2-8276 
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THE GLOWING BEAUTY OF EXTERIOR RESIDENTIAL LIGHTING—This beautiful photograph was taken 


at the residence of Mr. F. E. Hess, 3828 Turtle Creek Boulevard. 


well planned out-of-doors lighting. 


It depicts the wonderful effects obtained by 





PATRIOTIC RESIDENTS OF DALLAS 


Can Solve 


“Crry BEAUTIFUL” PROBLEM 


ALLAS has thousands of 
beautiful homes, whose 
owners are justly proud 

of the charming exteriors, 
artistic landscaping and the 
general air of comfort and 
affluence which these attract- 
ive homes lend to the sections 
in which they are located. 


The pride of ownership is by no 
means confined to the actual owners. 
Other residents are almost equally 
gratified over the existence in Dallas 
of such an unusually large number of 
outstandingly beautiful homes. The 
fact is demonstrated by the unanimity 
with which visitors to the city are 
driven about the choice residential 
sections. The underlying theory ap- 
pears to be that if one cannot person- 
ally own a splendid home the next best 
alternative is to have such structures 
in one’s home town. A Dallas man 
may not have the remotest idea of the 
identity of the owner of a beautiful 
home, yet he will show it to a visitor 
with pride and satisfaction as a con- 


General Adoption of Exterior Lighting Plan 
Will Transform City’s Streets Into Scenes of 
Fairylike Charm—A Turtle Creek 


Home Owner Pioneers the Way 








crete demonstration of progress and 
prosperity. This is a factor entering 
into the “Dallas Spirit”, and an im- 
portant factor, too. 


The Picture Fades At Nightfall 


Unfortunately the delightful picture 
afforded by Dallas’ charming residen- 
tial sections fades at nightfall. While 
all sections of the city are lighted for 
purely utilitarian purposes, the degree 
of illumination is feeble as a means of 
disclosing the residential exteriors so 
attractive by day. For this reason the 
tour of the selected home districts is 
necessarily confined to daytime, an 
unfortunate condition because most 


sightseeing in the evening 
than at other hours when 
business imposes limitations 
on time. 


The quest of the “City 
Beautiful” proceeds continu- 
ously in America. It is char- 
acteristic of modern American 

life that the Nation is constantly 
striving for the bigger and bette: 
things which contribute to happiness 
and stimulate a desire for the beauti 
ful. This sentiment is all-pervading 
but progress is handicapped when it 
comes to applying the “City Beauti- 
ful” idea to a community as a whole. 
A mass movement is expensive and 
must necessarily be confined to certai! 
features of which the planning and 
beautification of a park or boulevard 
are typical. 


A Fairyland After Sundown 


But through the initiative of indi- 
viduals it is quite practicable to de- 


persons have more time for 
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velop our residential sections into 
veritable fairylands after sundown. If 
a general movement for exterior resi- 
dential lighting is launched the results 
will astonish and delight. The accom- 
panying picture of the Hess home on 
Turtle Creek is typical of the charm- 
ing effects obtainable with exterior 
illumination. To mentally grasp the 
possibilities in this direction it is only 
necessary to imagine a dozen blocks 
in one of our charming sub-divisions 
where all the property owners have 
gone in for this type of lighting. The 
cost is not excessive. Any owner of a 
beautiful home can afford to light up 
the facade of his residence. Only a 
few fixtures are required because bril- 
liancy is not sought. Soft effects are 
obtained with lights using a modest 
amount of electrical energy and the 
electrical torches which enter into the 
scheme of these plans are highly 
decorative. Nor is there any danger 
of a conventional monotony marring 
the general effect because outside il- 
lumination is susceptible of so many 
interpretations that no two houses 
even in a large section need follow 
precisely the same scheme. 


Soft Lights Accentuate Beauty 


Nor must it be concluded that a plan 
of this type is indicated only in resi- 
dential areas where the investment in 
homes assumes large proportions. 
There are sections of Dallas in which 
the individual home investment is 
quite modest where exterior illumina- 
tion would be immensely successful 
and attract the delighted interest of 


thousands. The modern home of the 
modest type invariably has at least 
one architectural feature. Intelligent 
exterior lighting will reveal and ac- 
centuate the attractiveness of such 
features and prove a continual source 
of pleasurer and satisfaction to the 
owner, his neighbors and the com- 
munity generally. And where a single 
architectural feature is to be empha- 
sized the outlay on installation and 
maintenance is correspondingly mod- 
erate. Any home owner can afford 
to beautify his premises with exterior 
lighting. 


Home beautification has been large- 
ly confined in the past to the selection 
of a pleasing house design and an in- 
vestment in landscape gardening. 
This is, of course, essential but the 
drawback is that the home owner only 
gets “a run for his money,” in respect 
to his home exterior, during the hours 
of daytime. An intelligent plan of 
outside lighting will give him all the 
advantages after nightfall that he en- 
joys during the hours of daytime. 


New “City Beautiful” Idea” 


In this age of applied electricity, 
however, there is no reason why night 








Below—<Accentuating Beauties of Mod- 
est Home—This attractive photo- 
graph indicates how a small, attractive 
home can be adorned by exterior light- 
ing. It was taken at the home of 
Mr. R. Q. Mills, 4300 Livingston Ave. 


should not in a sense be converted into 
day. Many homes will actually be 
more attractive under the tempering 
influence of exterior lighting which 
softens angles and sheds a gentle ef- 
fulgence. 


The prediction is ventured that if 
and when Dallas adopts a general 
policy of exterior home illumination 
it will attain at a bound the proud 
position of being one American com- 
munity whick has solved its “City 
Beautiful” problem. 


Dallas Power & Light Company 
maintains a division dealing with this 
subject. Any home owner may confer 
with the Illumination Division with- 
out cost or obligation and secure from 
that source practical suggestions with 
estimates relating to their particular 
case. A telephone call to the division 
specified will be promptly and courte- 
ously handled. 


The idea outlined in this presenta- 
tion has already been launched in 
America. It is certain to attain wide 
popularity. There seems to be no 
reason why Dallas should not have the 
distinction of leading in a nation- 
wide movement along the lines indi- 
cated. Two important objectives 
would be attained by such action: 
First, the pleasure, satisfaction and 
home pride of its citizenship would be 
vastly stimulated; second, the city as 
a whole would receive widespread 
commendation for its pioneer spirit 
along aesthetic lines. Either objec- 
tive warrants the effort. 
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Building Better Minds 


Dallas Trains its Youth to Carry on the Good Work 


HE commercial world has been 
greatly concerned these past 
few years with adapting it- 
self to a new era of merchan- 

dising and manufacturing in which 
nothing is static, where methods, pol- 
icies and the very basic conditions 
which determine whether a business 
shall exist or perish are in a constant 
state of flux. 

Style, color, new overnight methods 
and new consumer demands, keyed by 
national advertising to a tempo of 
furious speed—these are the outstand- 
ing characteristics of the new com- 
mercial era. 

And the tendency in commerce has 
likewise affected almost every other 
line of human endeavor. Science, ed- 
ucation, finance, construction, indus- 
try, even the cultural endeavors of 
mankind respond to the tendency to 
discard on short notice practices and 
methods which yesterday were regard- 
ed as approved and fixed. 

Dallas in 1928 has found her citi- 
zenship responsive to these changes 
in business, and, as usual, the educa- 
tional system here, under the guidance 
of an able School Board and a capable 
Superintendent of Schools, has kept 
pace with the tendency of the times, 





modernizing the curriculum, and 
adapting the approved methods of 
yesteryear to the new needs of today. 

The public school system in Dallas 
represents a plant valued at $11,000,- 
000, with 1500 employes (1200 of them 
being teachers) and an operating ex- 
pense alone of $2,500,000 each 12 
months. The system includes _ six 
white and one negro high schools, and 
56 elementary schools. The system 
receives $750,000 annually from the 
state school funds, ard raises the re- 
mainder of its revenue by means of 
municipal taxes. 

Sensing the trend of industrial and 
commercial development in Dallas 
several years ago, Superintendent of 
Schools Norman R. Crozier began lay- 
ing his plans for conforming the pub- 
lic school system to this new demand, 
in order that it might be of the great- 
est service to the greatest number of 
the citizens who support it. 


Technical High School 


His plans climaxed in September 
this year with the opening of Dallas’ 
first technical high school, the out- 
standing accomplishment, in the opin- 
ion of the Superintendent, of the 
school system for the year. 

Converting the old Bryan Street 








ATHLETIC COMMITTEE 


High School plant to its new use, the 
School Board purchased $100,000 
worth of additional land to provide 
for future enlargement of Technical 
High School, and installed a great 
quantity of new machinery and equip- 
ment, so as to equip the plant com- 
pletely for teaching short term 
courses in engineering, applied elec- 
tricity, sheet metal work, machine 
shop practice, woodworking, automo- 
bile mechanics and similar technical 
courses. It is the plan of the school 
officials gradually to eliminate from 
the institution all purely academic 
courses, concentrating at this institu- 
tion those pupils who have a natural 
bent for the technical pursuits, with 
particular attention to those who in 
all probability will be unable for eco- 
nomic or other reasons to complete a 
full four-year high school course. 
Under expert direction, it is the plan 
to offer to this latter class of students 
a maximum of practical technical 
training broken up into short courses, 
so that they may be as fully prepared 
as is possible to enter the business 
world equipped for a remunerative 
vocation. 

Simultaneously with the opening of 


(Continued on page 53) 





In the picture; 1-S. W. Nichols, 2-Victor Brazzell, 3-Eli Sanger, 4-Horace McCoy, 5-W. M. Hitzelberger, 6-Julius Schepps. 
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CLARKE & COURTS 


rs—Complete Office Outfitters 


1521-23 Commerce Street 


Manufacturing Statione 
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Modern Magi 
Dallas Utilities Move Forward With Seven League Boots 
By WILLIAM C. GRANT, Director Texas Public Service Information Bureau 

HE story is told of Ali Hafed, 

a man of ancient Persia. } 
Dallas Utilities At a Glance §“This ancient Persian owned 

a large farm, had orchards, , 
I tds caha daddavrpetineavincisn Seine daltucenchapintis isnot 5,152 grain fields, money at interest and 
Annual Payroll .............. Toot cee eer OO eon eon reer Mente $10,000,000 was happy and contented. But one 
One Year’s Expenditures for Improvements in Dallas........ $ 5,000,000 day along came a wise man from the 
Towns Served by Companies: East, a Buddhist priest, who told Ali 
Oy ANION oo roe recor a ee ek ee 700 Hafed a story of how the earth had 
With Gas ..---eooeeneesseeeccoe eecseeeeeeneeeeceeeeecenneenccnneceecnnnnseennneees 210 been made and of how in this making 
OUP SS SS eS ce ee eerie 260 diamonds had been formed. He fur- 
ES SEE ee ae 50 ther explained that a diamond the size 
Companies Own and Operate: of one’s thumb was sufficient wealth 
Miles of Electric Transmission Lines.....................--.-.------ 10,448 in itself to purchase the whole coun- 
Binet of Mate Gas Fine Line... ............-....... 3,000 try, and should one own a diamond 
Miles of Telephone Wire......... Riprenn seer. one eee Soins 1,600,000 mine that man could place all his 

Miles of Interurban Railway............................:.:-2:-000s0-0-0-+ 350 children on thrones. F 

BP EES SR UE OS SS ae a ee pera on cree renee 425,000 “Ali Hafed went to bed that night 

CTS LN ee ee ee ee eee oe 273 a poor man—poor because he was dis- 
Seyieas OMRIPNIPIPEIN TY PSERURAONNES ooo on oe Soc cataesseesateceren 23 contented, discontented because he 
I a I NN 5 poebivon Doeesaacencichsinicbesins 276 feared that he was poor. He said, ‘I 
SENG EES EEE ern tone on Sale SO ee 21 want a diamond mine,’ and he lay 
Miles of City Street Car and Bus lines in Dallas........ ath 135 awake all night. Early next morning 
Miles Underground Electric Cables in Dallas.................. 250 he sought out the priest and asked of 

Miles of Gas Distribution Mains in Dallas........................ 700 him where he could find diamonds. 

Number of Telephone Calls Daily in Dallas...................... 610,000 “‘When you find a river that runs 








(Continued on page 39) 





































































































2-The new home of the Southwestern Bell Telephone 


In the picture: 1-Gas bridge of the Lone Star Gas Company across the Red River. , 
4-A Dallas factory 


Company. 3-A part of the construction work of the Dallas Power and Light Company in placing its cables undergroynd. 
equipped to burn industrial gas furnished by the Dallas Gas Company. 
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The Open Shop Movement as an 


Aid to Prosperity 
How the “Plan ‘Works oday 


<By EDGAR LLOYD HAMPTON 


HE prevailing im- 
i—~ of the 

public seems to be 
that the Open Shop is 
simply a calamity that 
has been thrust down 
the throats of the work- 
ers, and that while it is 
in character disastrous, 
the laboring man has 
been forced to stand for 
it, or starve. So far as 
Los Angeles is con- 
cerned the extreme op- 
posite is true; the Open 
Shop has proven a 
greater benefit to labor 
than has any other 
movement in the city’s 
entire history, and this 
fact equally applies to 
all other factors of en- 
deavor, including the 
employer. 


“In the first place all 
branches of local indus- 
try today are singularly 
free from friction, as 
they have been for at 
least a dozen years. This 








NE of the amazing spec- 
tacles of the past quarter 
century has been the 

growth of Los Angeles Coun- 
ty. This growth has been 
phenomenal in all directions, 
from tourist trade and per- 
manent population to an 
increase in taxable assets, yet 
certainly the most remarkable 
aspect has been along the 
line of industry. From a 
‘World Playground’ in 1900, to 
5,800 factories, a $350,000,000 
annual payroll and $1,275,- 
000,000 worth of manufactur- 
ed products in 1927, is some- 
thing of an achievement. 
Also there must have been 
a reason. The local business 
man will tell you that there 
are very many reasons, but 
that chief among them is the 
fact that Los Angeles has the 
Open Shop.” 




















is not because there are 
no labor unions, but be- 
cause the unions do not 
control the situation. 
The unions in Los An- 
geles, as in all other 
cities, are organized and 
perform their legitimate 
functions. Yet both 
their membership and 
their powers are limited. 


Of the 170,000 local 


craftsmen not more 
than 35,000 belong to 
Unions, while 135,000 
work Open Shop, by 
preference. 


“Occasionally, it is 


true, the Union becomes 
dissatisfied and decides 
to strike. When this 
decision is reached a 
strike meeting is called, 
which all the radicals at- 
tend, while the conser- 
vatives remain at home 
because they know they 
already are living under 
the most ideal labor con- 
ditions in the United 
States. The result is 
that, out of a member- 
ship of several hundred, 
some forty or fifty 
members will vote a 
strike, and the strike 
will be declared. ‘The 
other members continue 
on the job. Within a 
few days the strikers re- 
turn and ask to go back 
to work.” 


(The above is quoted from an article in the INDUSTRIAL DIGEST for September, 1928) 
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Free From Labor Disputes 


Nine years ago, the Dallas Open Shop 
was organized by the Chamber of Commerce. 
To this organization was given the responsi- 
bility for the maintenance of sound, indepen- 
dent labor conditions in Dallas. Since the 
organization was formed, Dallas has been 
free from strikes and other forms of labor 
disturbances—only three strikes having oc- 
curred during this period, and they were of 
minor importance and lasted only a few days. 


Printing Industry Grows under Open Shop 


Under Open Shop labor conditions, Dal- 
las has become the center of the printing in- 
dustry in the Southwest. New printing es- 
tablishments have come to Dallas. Plants 
located here have erected new buildings and 
expanded their force. Over 87% of all com- 
mercial printing done in Dallas during 1928 
was done in Open Shop plants. 


Building Industry Largely Open Shop 


In every city in America the building 
industry has been the stronghold of Closed 
Shop labor unions and has been the last in- 
dustry to give way to the Open Shop. But 
the Open Shop in Dallas occupies a command- 
ing position in the building industry; it holds 
the balance of power—which accounts for 
the fact that on both union and nonunion 
construction work, the jobs have proceeded 
free from strikes and other disputes which are 
common to the construction industry in 
other cities and which were common to the 
building industry in Dallas before the or- 
ganization of the Open Shop. 

Twelve electrical contractors, among the 
largest in the city, are operating Open Shop; 
fourteen plumbing concerns, doing a large 
volume of work in the city, are operating 
Open Shop. The local companies handling 
the larger portion of steel erection in the 
city of Dallas operate Open Shop. Seven 
paint contractors, capable of handling any 
type of work, are operating Open Shop. A 
large portion of the brick and plaster work 
in the city of Dallas is being accomplished 
Open Shop. In addition to the contractors 





mentioned above, there are a number of small- 
er contractors in the various lines operating 
Open Shop. Over 70% of all building done 
in Dallas in 1928 was accomplished under 
Open Shop labor conditions. 


Manufacturing and Industrial Plants 
Open Shops 


95% of all employees in manufacturing 
and industrial plants in Dallas are working 
under Open Shop conditions. During the 
current year, efforts have been made to union- 
ize the service stations of automobile plants, 
but these efforts did not meet with any degree 
of success. All public utilities in Dallas are 
operated Open Shop. 


Open Shop Employment Department 


The Dallas Open Shop operates an em- 
ployment department which is the medium 
through which both skilled and _ unskilled 
labor is kept in touch with Dallas employers. 
During the first eleven months of the current 
year, over 22,000 contacts have been made 
by this department. This: department is of 
great value, not only to the employees, but 
also to employers. Its services are free both 
to employer and employee. 


Aid to Other Texas Cities 


During the year 1928, upon their re- 
quest, we furnished skilled men to seventeen 
different Texas cities where labor troubles 
had arisen or were threatened. The Manager 
of the Dallas Open Shop Association, on re- 
quest, went to seven Texas cities during the 
year as an adviser in threatened labor disputes. 
This service to other Texas cities was rendered 
without cost to them, but the city of Dallas 
benefited in that the general labor situation 
in the Southwest was improved, and a service 
was rendered to cities within the Dallas trade 
territory. 


Vicious Labor Legislation Opposed 


The Open Shop Association has realized 
that the forces of Closed Shop labor unions 
are seeking, through legislation in various 


The Open Shop Association--.. 


Dallas Open Sho 
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-.-What It Is Doing for Dallas 





states, cities and counties, to have laws passed 
the effect of which would be to give an 
advantage to certain organized classes of our 
citizens at the expense of all other classes. 
During the last session of the Texas legis- 
lature, the Dallas Open Shop Association was 
instrumental in defeating: three vicious pieces 
of legislation presented at that time. The 
future of Texas is dependent to a large de- 
gree on our ability to prevent the enactment 
of laws the effect of which would be to limit 
production, increase cost and give to one class 
of citizens an advantage at the expense of some 
other class. 


Publicity Work Done 


There is no question but that the best 
way to promote the Open Shop is to give 
the people the real facts concerning labor 
problems as they arise. The people should 
know not only the activities of organized 
labor in the Open Shop sections of the coun- 
try; they should also know what they are 
doing in those sections of the country which 
they have been able to control and dominate; 
for by so knowing they are able to arrive 
at a better conclusion as to what we may 
expect if we allow their domination in this 
section. And in order that this information 
might be made available to Dallas citizens 
during the current year, this Association has 
sent out 62,000 folders containing special in- 
formation with reference to current labor 
problems; 24,000 circular letters have been 
mailed to Dallas citizens from time to time, 
giving information with reference to special 
labor problems; and during the current year, 
over 8,000 personally typewritten letters have 
been sent to various Dallas citizens dealing 


with individual problems concerning the work | 


of the Open Shop Association. During 
the current year, 3,380 personal calls have 
been made on Dallas business men by mem- 
bers of the staff of the Open Shop Association 
to discuss labor problems. 


Open Shop Benefits All 


The Dallas Open Shop Association has 
never been a party to any transaction the 


purpose of which was to lower the average 
wage scale. It believes in the highest wages 
possible consistent with sound business policy. 
It is an advocate of an earned wage, based 
on service rendered, and opposes the theory 
that all employees in a given trade should be 
paid at the same rate regardless of their ability 
to produce. It believes that the community 
is benefited by the maintenance of a high aver- 
age wage scale; however, it is not sound busi- 
ness policy, and it is not fair to the average 
citizen, to increase the wages of one particular 
group of employees out of all proportion to 
the wages earned by the average employee of 
the community rendering an equivalent service. 
For this reason, the Dallas Open Shop Associ- 
ation has in recent years opposed increased 
wage scale for some members of the building 
crafts who were already earning $12.00 and 
$13.00 per day. 


The Open Shop Grows 


During the current year the Dallas Open 
Shop Association had a net gain of eleven 
new firm memberships and also a net gain 
of one hundred fifty-five individual member- 
ships, which shows a realization on the part 
of Dallas citizens of the growing importance 
of the work being done by this Association. 


Cooperation Brings Success 


It is the continuous cooperation and sup- 
port of Dallas citizens which has made pos- 
sible the substantial growth of the Open Shop 
movement and the maintenance of sound labor 
conditions in Dallas. A study of the labor 
conditions throughout the United States shows 
unmistakably that those cities which main- 
tain a strong Open Shop organization are 
generally favored with satisfactory labor con- 
ditions. But Open Shop labor conditions 
do not “‘just happen.’’ It requires continuous, 
organized, efficient effort, and the directors 
and officers of the Dallas Open Shop Associ- 
ation: urge all business firms in Dallas not 
already affiliated with the organization to 
join with us during the coming year in this 
most important work which is being done 
for Dallas and Dallas citizens. 
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High Wages and High Living Standards 





in America the Result of Open Shop 
System in American Industry 








Open Shop ‘Wage Theory 


A theory of wages which provides for more pay and less work is 
economically unsound and ultimately must fail. It is only by the adoption 
of the Open Shop wage theory, which demands the highest wage for the 
best service, that real progress may be made. 


Limitation of ‘Production Is ‘Wrong 


Limitation of production to make the job last is not in the interest 
of either employee, employer or the general public. When an employee 
goes on a job, he should give the employer the best that is in him, and he 
should not be under obligations to some outside agency to limit his work 
to the standard set by the poorest workman on the job for, to do so, is to 
destroy his own initiative and to deal dishonestly with his employer. 


High “Production Increases ‘Wages 


Closed Shop labor unions claim credit for the high living standards 
and high wages which prevail in the United States, but the facts do not 
substantiate their claims. England is one of the most highly unionized 
countries in the world, but wages and living conditions there are far below 
what you find in America. 


A study of our own industries reveals the fact that the building indus- 
try, the mining industry, the clothing industry—all of which are highly 
unionized—fall far below the iron and steel industry and the automobile 
industry, both in wage increases and in unit production. It is the history 
of union-controlled industries that all wage increases are passed on to be 
paid by the public, but in the automobile industry wages have been increased 
127% since 1913, while the average cost to the public is 25% less. Any 
number of comparisons could be made, all of which prove that the high 
wages and better living conditions in America have come because of the 
increased use of mechanical power, adoption of modern methods of plant 
construction, and well co-ordinated management—all of which have come 
in spite of, rather than because of, the activities of union labor. 





When you set up one class of your citizens as a favored group and 
increase their wages by taking it away from some one else the community 
at large has not been benefited. Increased wages must always be based 
on increased production; to do otherwise is to give a bounty to one man at 
the expense of another. 
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Members of the 
Employing Printers Division 
OPEN SHOP ASSOCIATION 


on 
BENNETT PRINTING CO. 
BOYD PRINTING COMPANY 
/ CLARKE & COURTS 
COLVILLE, J. M. & SON 
DIRECT ADVERTISING & PTG. CO. 
DYER, R. C. & CO. 
EGAN PRINTING COMPANY 
ETHERIDGE PRINTING CO. 
GARVIN-BONNER COMPANY 
GEYER PRINTING COMPANY 
HARGREAVES PRINTING COMPANY 
HILL PRINTING COMPANY 
JOHNSTON PTG. & ADV. COMPANY 
MERCHANTS’ PRINTING COMPANY 
PADGETT-McINTYRE COMPANY 
( PEDERSON PRINTING COMPANY 
RICHMOND COMPANY, THE 
} SHEEGOG PRINTING COMPANY 
SOUTHWEST PRINTING COMPANY 
TEXAS PUBLICATION HOUSE 
TIGERT PRINTING COMPANY 
WALRAVEN BROS., INC. 
WILKINSON PRINTING COMPANY 


oN 
Photo Engravers 
WHITE ENGRAVING COMPANY 
THE ZEESE ENGRAVING COMPANY 
ww) 


Trade Composition Members 


DALLAS LINOTYPE COMPANY 
’ KESTERSON TYPESETTING CO. 
} THE STEWART COMPANY 
SUPERIOR TYPESETTING COMPANY 





UST a little piece of type—some ink and paper— 
and we have the beginning of a “‘silent’’ partner. 
Of course we will solicit the artist, the engraver, 
typesetter, printer and pressman but WAIT 





The foundation of good business rests upon the econ- 
omies of RIGHT printing. It sells merchandise, in- 
duces constant trade, oils the wheels of all business 
detail; it goes further, it touches all phases of life, 
thought and action are controlled by the art of 
printing. 


Because PRINTING is so important, select carefully 
your printer, compositor and engraver. We recom- 
mend, wholeheartedly, each name appearing in the 
list shown. From each one you may receive justified 
advice to produce for you RIGHT printing and thus 
give you a ‘‘silent’’ partner to help expand your 
business in 1929. 


Use More Printing Ink Right— 





EXPAND YOUR BUSINESS IN 1920- 
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Some ‘Testimonials 


Nationally Known Business Men Comment on Dallas 


las, Inc., as a part of the half- 

million dollar national adver- 
tising campaign, have been repeatedly 
declared by recipients to be the most 
comprehensive and best analysis ever 
presented by an American city. Hun- 
dreds of letters have been received by 
the Industrial Department comment- 
ing on these reports, extracts repro- 
duced below being typical examples. 


Ten thousand copies of each of 
these reports were printed in booklet 
form. Approximately one-half of the 
edition have been placed in the hands 
of national institutions interested in 
the Southwest, and in the hands of 
bank executives, officials of bond 
houses, public utilities companies, 
chambers of commerce, colleges and 
universities. 

The titles of these booklets and 
their contents, briefly summarized, 
are as follows: 


1. Market Map of the Southwest. 
—Printed in seven colors, showing 
the purchasing power and population 
of every county in the Southwest, 


HE seven analytical reports 
published by Industrial Dal- 


Advertising 


, based on income, population and area; 


transportation facilities and service, 
and the location of Dallas with ref- 
erence to density of population and 
purchasing power and facilities for 
serving the Southwest. 


2. The Southwest—Six Billion Dol- 
lar Market—A detailed market analy- 
sis of the Southwest, showing its eco- 
nomic growth during the last twenty- 
five years, its income, its annual pro- 
duction of new wealth, its increase in 
population and wealth; and a com- 
parison of the Southwestern market 
with other major markets of the 
country, in rate of growth and in 
present population, purchasing power 
and income. 


3. Dallas — Distribution Center — 
Showing the location of Dallas with 
reference to wealth and _ purchas- 
ing power in the Southwest, facilities 
at Dallas for serving the Southwest; 
rated retail outlets under thirty-five 
principal classifications, by counties; 
an analysis of the new Southwestern 
rate structure placing rates in the 
Southwest on a mileage scale; a list 
of 1638 national concerns that are 


now serving the Southwest from fa- 
cilities maintained at Dallas. 


4. Industrial Survey of Dallas— 
An engineering appraisal of facilities 
at Dallas for the manufacture of a 
wide range of commodities, as made 
by Lockwood, Greene & Company, 
Inc., of New York and Boston, cover- 
ing such subjects as labor, power, 
fuel, markets, present manufacturing, 
opportunities for specific lines of 
manufacturing, etc. 


5. Dallas as a City in Which to 
Live—A discussion of living condi- 
tions as they affect the executive, the 
salaried employe and the wage earner, 
under such headings as_ climate, 
schools, recreational facilities, cost of 
living, housing, health, cultural ad- 
vantages, etc. 


6. Growth of Dallas—A statistical 
and pictorial record of the remarkable 
growth of Dallas, from a trading post 
to a city with an estimated popula- 
tion in 1928 of 290,000; with a de- 
scription of what Dallas is doing to 
provide facilities for a city of half a 
million, enlarge its park system, 
widen and straighten its streets, pro- 
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\ J Manufactured 
tL Of Finest Materials 


In Dallas }- 


Did You Know? 


That We manufacture in Dallas a Quality Storage Battery? 
That A large part of raw materials used in storage batteries comes from the 


That We have available and use well paid Dallas labor? 
That Our product is unconditionally guaranteed? 
That Our prices are lower because of saving in fuel, transportation and selling 


That Every increase in our production increases Dallas’ pay roll? 
That We maintain a factory owned service station to render Dallas citizens 


That A number of high class Dallas concerns are now using our products 


That We have special concessions for dealers and fleet owners? 
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NEW IDEA BATTEF 
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Office 2100 Cedar Springs 
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vide additional industrial sites 
through the reclamation of the Trin- 
ity River basin, etc. 


7. Texas Corporation Laws—An 
analysis of Texas laws affecting for- 
eign corporations doing business in 
Texas, foreign permit fees, annual 
franchise taxes, subsidiary Texas cor- 
porations, legal blank forms, etc. 


The following are extracts of let- 
ters received from some of the coun- 
try’s leading executives, acknowledg- 
ing receipt of the publications de- 
scribed above and commenting on 
their contents and the manner of pre- 
senting the vast amount of informa- 
tion that has been compiled concern- 
ing the Southwest and facilities at 
Dallas for serving this important mar- 
ket: 


From the President of a New Eng- 
land Trust Company—“It is a very 
interesting and instructive document 
and seems most complete in present- 
ing Dallas in a most interesting and 
instructive way.” 


From the National Secretary of a 
large fraternal organization—“I want 
to compliment you upon the compre- 
hensive manner in which you have 
compiled the information given. It 
should prove exceedingly helpful to 
firms doing business in that section 
as well as those contemplating enter- 
ing the territory.” 

The President of a far Western 


Manufacturing Company writes—“We 
very much appreciate this and wish 


to compliment you on the thorough- 
ness and the elaborate manner in 
which your advertising matter is got- 
ten out.” 


From the President of a Company 
which recently opened offices here— 
“As you know, our office there was 
established at a comparatively recent 
date and we have not yet had time to 
realize the full possibilities of the 
markets in that section of the country 
but we are looking forward to the 
future most hopefully, particularly in 
view of the information you have 
given us.” 


From the Sales Manager of a na- 
tionally known Limestone Company— 
“It is the most comprehensive and 
intelligible thing of its kind I have 
ever seen. 

“Many people appreciate the oppor- 
tunities of the Southwest, and partic- 
ularly Texas. For my part, I have 
always looked on Texas as one of the 
great potential markets for commodi- 
ties of every description. My opinion 
has been predicated on a great deal 
of information secured from different 
sources, but with your survey before 
me I have a much better grasp of 
these matters and it is no longer guess 
work. 

“You are to be commended on the 
thorough manner in which you have 
prepared this extremely valuable in- 
formation and I shall certainly keep 
the volume as a part of my office 
library.” 


The President of America’s out- 
standing manufacturing and wholesale 


Hardware concern—“If there is any 
city in the Union, that is more pro- 
gressive than Dallas, I am perfectly 
frank and feel free in saying, I do 
not know where it is. 

“The object of this is simply to 
acknowledge and thank you for your 
report, giving a complete market an- 
alysis of Dallas and the Great South- 
west. The book in itself is a work of 
art and it contains most valuable in- 
formation, which on behalf of my 
company, I wish to state can be used 
to mighty good advantage in helping 
you to further natural resources and 
splendid activities of the wonderful 
city of Dallas.” 


The General Manager of an Eastern 
Railway has this to say—“They cer- 
tainly are wonderful documents. I 
have looked them over with a great 
deal of interest and congratulate you 
on the splendid work you are doing.” 


Frem an Eastern Railroad—“While 
I have never been to Dallas, I have 
heard a great deal about it through 
our people there and have always 
understood it to be quite a city, but, 
frankly, I had no idea, until I read 
your survey, that it was such an im- 
portant distributing center. 

“I was amazed at the size of some 
of your manufacturing institutions 
and was particularly impressed with 
the long list of firms maintaining 
branches there, which clearly shows 
the importance of the city as a dis- 
tributing center. 

“I congratulate you very highly on 

(Continued on Page 55) 
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Are You Willing? 


To Cooperate with a Dallas industry? 


To Request employees or purchasing department to buy our 


Dallas 
in|Other Sections | 
bor To Give us the name of employee or executive you want us to 
see? 
| 
| ‘ To Believe that we must get new industries—But we also must 
thier Sections not fail to cooperate with those we already have? 
i's m 
Then in Dallas 


products if price, quality and service is equal or superior to 
foreign made batteries? 





To Both preach and practice cooperation for a bigger and better 


Dallas? 
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Dallas Literature as Text Books 


colleges and technical schools of 

the United States have request- 

ed the seven analytical reports 
published by Industrial Dallas, Inc., 
for classroom use in courses in eco- 
nomics, commercial geography, busi- 
ness administration, market analysis, 
distribution and manufacturing. 
Through these courses, this literature, 
presenting a graphic picture of the 
growth and industrial possibilities of 
the Southwest and Dallas’ facilities 
for manufacturing and distribution, 
will be brought to the attention of 
several thousand university students, 
future business executives of the coun- 
try. 

Some of the schools that are now 
using these reports in their class 
rooms are listed below: 

University of Alabama, School of 
Commerce and Business Administra- 
tion, University, Alabama. 

Stephen F. Austin State Teachers 
College, Department of Geography, 
Nacogdoches, Texas. 

Miami University, Oxford, Ohio. 

Whitman College, Walla Walla, 
Washington. 

Texas Christian University, Fort 
Worth, Texas. 


S sce universities, 


Claremont College, Special Commis- 
sion on Economics, Claremont, Calif. 

University of Chicago, School of 
Commerce and Administration, Chica- 
go, Ill. 

Columbia University, Department of 
Economics, New York, N. Y. 

Carnegie Institute of Technology, 
Department of Industrial Economics, 
Pittsburgh, Pa. 

Columbia University, School of Bus- 
iness, New York, N. Y. 

University of Denver, School of 
Commerce, Accounts and Finance, 
Denver, Colo. 

Seminaire de Joliette, Joliette, Que- 
bec, Canada. 

Southern Methodist University, De- 
partment of Geology and Geography, 
Dallas, Texas. 

University of Minnesota, School of 
Business Administration, Minneapolis, 
Minn. 

Ohio State University, Department 
of Economics, Columbus, Ohio. 

University of Wisconsin, Depart- 
ment of Geology and Geography, 
Madison, Wis. 

University of Pennsylvania, Phila- 
delphia, Penna. 

Hendrix College, Conway, Arkansas. 

Iowa State College of Agriculture 


and Mechanic Arts, Extension Service, 
Ames, Iowa. 

Massachusetts Institute of Technol- 
ogy, Boston, Mass. 

University of Iowa, College of Com- 
merce, Iowa City, Iowa. 

Indiana State Normal School, Geog- 
raphy Department, Terre Haute, Ind. 

University of Kansas, School of 
Business, Lawrence, Kansas. 

University of Pittsburgh, Mellon 
Institute of Industrial Research, Pitts- 
burgh, Pa. 

Ohio State University, College of 
Commerce and Administration, Colum- 
bus, O. 

Shaw University, Raleigh, N. C. 

University of Oklahoma, Extension 
Division, Norman, Okla. 

Ohio State University, Department 
of Geography, Columbus, Ohio. 

Baylor College, Belton, Texas. 

Rice Institute, Department of En- 
gineering, Houston, Texas. 

San Jose State Teachers College, 
Department of Commerce, San Jose, 
Calif. 

West Virginia University, College 
of Agriculture, Morgantown, W. Va. 

Temple University, Philadelphia, 
Penna. 

University of Texas, School of Bus- 
iness Administration, Austin, Texas. 






































In the picture: 1-E. R. Brown, 2-R. D. Gambrell, 3-W. H. Beasley, 4-Jack Thompson, 5-Sam Kohen, 6-S. W. Inglish, 


FIRE PREVENTION COMMITTEE 


7-Mayor R. E. Burt, 8-Mrs. 


O. L. McKnight, 9-Mrs. M. N. Chrestman, 10-Andrew J. Priest, 11-Paul Dana, 12-Norman R. Crozier, 13-Tom Monagan, 14-Clarence Parker, 15-Claud 
W. Trammell. Other members of the committee are Mrs. F. B. Slater, A. L. Reubel, and Mrs. Jack Little. 
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University of Texas, Bureau of Bus- 
iness Research, Austin, Texas. 

University of Texas, Division of 
Extension, Austin, Texas. 

Virginia Polytechnic 
Blacksburg, Virginia. 

Virginia Normal and Industrial In- 
stitute, School of Industrial Educa- 
tion, Petersburg, Va. 

University of Washington, Depart- 
ment of Geology and Geography, Seat- 
tle, Wash. 

University of Wyoming, Laramie, 
Wyoming. 

University of Wisconsin, Bureau of 
Business Information, Madison, Wis. 

University of California, Depart- 
ment of Economics, Berkeley, Calif. 


Institute, 





The World Hears About 
Dallas 


(Continued from page 8) 
report. Inquiries from the various 
States, in the order of the number 
originating in each State, follow: 

142 


Wew York West Virginia 12 
Illinois 116 Alabama 12 
Texas 113 Connecticut 11 
California 108 Virginia 10 
Ohio 85 Kentucky 9 
Pennsylvania 77 Maryland 9 
Massachusetts 49 Nerth Carolina 8 
New Jersey 36 Mississippi 8 
Florida 35 Arizona 7 
Michigan 33 District of Columbia 6 
Minnesota 33 New Hampshire 6 
Wisconsin 31 Utah 5 
Indiana 30 Wyoming 5 
Missouri 30 Maine 4 
Iowa 29 Montana 4 
Colorado 25 New Mexico 4 
Louisiana 22 Nevada 3 
Arkansas 21 South Dakota 3 
Washington 16 Delaware 2 
Nebraska 15 Rhode Island 2 
Georgia 14 North Dakota 1 
Oklahoma 14 South Carolina 1 
Kansas 13 Vermont 1 
Tennessee 13 Idaho 0 
Oregon 13 


National advertising has created an 
interest in Dallas, and the Southwest 
far beyond the continental limits of 
the United States. During the five 
months since the campaign was in- 





augurated, inquiries have been re- 
ceived from the following foreign 
countries: 

Canada 23 Venezuela 1 
Germany 6 South America 1 
England 4 Holland 1 
Porto Rico 2 Switzerland 1 
Isle of Pines 2 Spain 1 
Philippine Islands 1 Poland 1 
Panama 1 India 1 
Hawaii 1 Cuba 1 
France 1 Mexico 1 
Belgium 1 

Attention, Branch 
Managers 


Let the Industrial Department of 
the Dallas Chamber of Commerce as- 
sist you in furnishing information 
about Dallas and the Southwest to be 
incorporated in your 1928 annual re- 
port and recommendations for 1929 
expansion. 

If you would like to recommend to 
your executives that your facilities be 
enlarged, the Industrial Department 
can furnish you a wealth of essential 
information on which to base your re- 
port and recommendations. Call that 
department by telephone and arrange 
for a conference. All such negotia- 
tions are, of course, regarded as 
strictly confidential. 
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MR. E. ROWSE THOMPSON 


President Thompson Can Company 


an MONG the 600 new firms to locate in Dallas during 








1928 was the Thompson Can Company of which 
Mr. Thompson is president. The same keen judg- 
ment he used in selecting Dallas as his center of activities 
in the Southwest led him to choose Montgomery’s as his 


personal photographer. 
1010 ELM ST. 


— 


PHONE 7-1158 
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Loans repayable on monthly, semi-monthly, or weekly basis made for any 
useful and constructive purpose. 

The Board of Directors of the Dallas Morris Plan Company is a guarantee of 
the solid foundation on which the institution is builded and the high plane on 
which its operations are conducted. 

DIRECTORS 
J. B. Adoue, Jr. T. P. Junkin 
President President Investment Securities 
National Bank of Commerce Company of Texas 
* Frank E. Austin Laurence S. Kahn 
President Austin Brothers President E. M. Kahn & Co. 
George Waverley Briggs - M. Rubel 
Vice President City National Bank General Manager 
E. R. Brown Sears Roebuck Co. 
President J. C. Tenison 
Magnolia Petroleum Co. Cashier _ National Bank 
Henry C. Coke R. J. Thorne 
Chairman of the Board Attorney 
American Exchange National Bank J. T. Trezevant 
Thomas M. Cullum Senior Member, Trezevant & 
President Cullum & Boren Co. Cochran 
E. L. Flippen G. A. Trumbull 
President Flippen-Prather Realty Co. President — = Philp 
P. R. Freeman ardware \0. 
Investments ., Geo. S. Watson , 
President Watson Construction 
J. K. Hexter Company 
Investments Wilbur F. Wright 
W. M. Holland Secretary and General Manager 
Attorney Dallas Morris Plan Company 
+ 
The Dallas Morris Plan Co. 
Under the supervision of the Banking Department 
of the State of Texas 
1003 Main Street 
a 
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cAirway Dialogue 


Visiting Aviator: ‘‘Must be 
having a holiday in town.”’ 
(Studying the empty smokestacks) 
Dallas Passenger: ‘Oh no, 
it looks like this all the 
time. Dallas has natural 


?? 


gas. 


And eight hundred of these 
65,000 smokeless chimneys 
belong to factories running 
full speed ahead. ‘They run 
with a concentrated essence of 
pure heat that spends all its 
powers in the fire box, and 
none in smoke. 


over Dallas 


Large plants can _ get 


500,000,000 heat units for 


$81.00 . . . on tap. 


On top of this, you profit 
in space, time and work. 


For instance: 


No storage space or hauling. 


No shopping. 
No labor in handling. 


No soot-spoiled merchandise. 


This is why the Lockwood, 
Green engineers say that nat- 
ural gas is Dallas’ greatest 


industrial asset. 


THE DALLAS GAS COMPANY 


Four independent field lines 
keep Dallas in natural gas 
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Free from Labor Disputes 


This High Compliment ts Being Paid Dallas All Over the 


the Dallas Chamber of Com- 

merce authorized the organiz- 
ation of the Dallas Open Shop 
Association, up to the _ present 
time, there has been a _ constant, 
steady improvement in the re- 
lationship betwen employer and 
employee, brought about by the oppor- 
tunity which the Open Shop gives for 
direct dealing between the employer 
and his employees. This condition, 
however, is not entirely local, for dur- 
ing the past ten years, there has been 
a nation-wide growth of the Open 
Shop. Those industries in the nation 
which are predominately Open Shop 
are the ones which during the past 
ten years have made the most remark- 
able progress. It is the Open Shop 
industries which have led in increas- 
ing wages to their employees; it is 
the Open Shop industries which have 
increased production, and at the same 
time decreased price to the consuming 
public. On the other hand, the fact 
stands out vividly that those indus- 
tries dominated bv Closed Shop Tabor 
unions have not increased production 
in the same ratio that wages have 
been increased. 


F ROM the day the membership of 


Avnroximately 59% of the member- 
shin of the American Federation of 
Labor is emnloyed in the building 
trades. the coal mines and the clothing 
industrv: and according to figures 
given out bv the National Industrial 
Conference Board, wage advances in 
the anthracite mining industry have 
amounted to approximately 230% 
ahove the pre-war period, and the 
price of the product has increased av- 
proximately 196%. Since 1921. the 
cost of material used in the building 
industrv has increased apvroximatelv 
19%. while during the same period, 
wees have sore up a little more 
than 10%. The exsct fieures are not 
available in the clothing industrv. but 
it is a well-known fact that distinct 
advances, both in wages and price of 
clothing, have occurred. 


For the sake of comparison, let us 
take two industries that are recog- 
nized as outstanding examples of 
Open ‘Shop operation. Since 1914, 
wages in the iron and steel industry 
have increased 145%. while the aver- 
age price of its product has increased 
only 35%. In the automobile indus- 
try—another Open Shop industry— 
the average price of cars is 25% low- 
er than in 1913. while the average 
wage level is 127% higher than in 
1913. These figures show without 
question that it is onlv through Open 
Shop operation of industry. and the 
efficiency which comes therefrom, 
that we can hope to materially in- 
crease wages without at the same 


Nation 





R. S. Haseltine 


time making a corresponding increase 
in cost of production. 


The growth of Open Shop organiza- 
tions in various parts of the United 
States, and the change in industrial 
operation which has accompanied this 
growth, has to a large extent been 
responsible for the high wage level 
which has been reached in this coun- 
try; because it is the large, outstand- 
ing Open Shop industries which have 
pointed the way for increased efficien- 
cy and increased production which 
have made possible increased wages. 


The controversy between the man- 
agement of the Western railroads and 
the labor unions which they are deal- 
ing with is the outgrowth of the old 
principle laid down by organized labor 
to limit production and increase jobs. 
According to the information which 
has been given the public, the man- 
agement of the Western railroads 
have offered to meet the demands of 
the labor unions from the standpoint 
of salary, provided these unions will 
abolish the rules which they now have 
in force, limiting the number of cars 
a locomotive can handle in one train, 
and other rules which they have that 
prevent the full use of the modern 
equipment which railroads of this day 
and time have developed. When un- 
economic regulations are enforced in 
any business there can be only one 
result; and that is an increased price 
of the product or of ‘the :service 
rendered, and this increase must be 
passed along to the public. 


Many pages of publicity have been 
issued by the representatives of 
Closed Shop labor unions throughout 


the country from time to time claim- 
ing credit for the creation of the high 
wage standard throughout the United 
States, but the fact remains that the 
countries in Europe which are most 
highly unionized have a far lower 
wage level than exists in the United 
States whose industries, generally 
speaking, are operated on an Open 
Shop basis. The high wage standard 
of the United States, the better un- 
derstanding between employer and 
employee, the freedom of the indus- 
tries of this country from strikes and 
other forms of labor disturbances, the 
freedom of industry from rules which 
arbitrarily limit production and there- 
by increase cost—all these are the 
results of the Open Shop plan which 
has been rather uniformly adopted by 
the industries throughout the United 
States. Unquestionably the Open 
Shop plan of operation is in the inter- 
est of the consuming public, the em- 
ployer and the employee. 


An engineer of nation-wide reputa- 
tion made a survey of Dallas indus- 
tries, and in this survey he called 
attention to the strong sentiment 
which exists in the city of Dallas for 
the maintenance of Dallas industries 
on an Open Shop basis, and said that 
this condition was one of the greatest 
attractions which Dallas had to offer 
industries seeking new locations, and 
that it would be the basis of sound 
development of the industries which 
we now have. 


As the President of the Dallas Open 
Shop Association, there is one warn- 
ing I want to issue to Dallas business 
men at this time. Sound labor condi- 
tions result from the maintenance of 
a healthy Open Shop condition in all 
of our industries. If this condition 
is to be maintained, Dallas must have 
at all times an active, efficient Open 
Shop organization constantly giving 
attention to all efforts, regardless of 
the sources from which they may 
arise, to unionize Dallas industries. 
It is much easier to prevent trouble 
than to correct it after the trouble 
arrives. The growth of the South- 
west as an industrial area is pro- 
ducing an intensified effort, on the 
part of Closed Shop labor unions, to 
secure control of industries in this 
section. The efforts of those who be- 
lieve in the principles of the Open 
Shop must be redoubled if we are to 
maintain sound, independent labor 
conditions which now prevail. Open 
Shop labor conditions do not just 
happen; they are the results of con- 
stant, organized effort. With the 
continued cooperation of Dallas citi- 
zens, the Open Shop will maintain 
sound labor conditions in this city, but 
it is only with the full and active co- 
operation of Dallas citizens that this 
can be accomplished. 
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Fifth in the Nation 


Only Four Cities Lead Dallas in the Insurance Business 


all over America are watching 

with extreme interest the experi- 

ment of thirteen Texas Life In- 
surance Companies which are conduct- 
ing the first planned Campaign of 
Co-operating Newspaper Advertising 
in this country. 

The Plan was brought out as the 
result of an investigation made by the 
Texas Life Association. After plans 
for the Campaign were formulated a 
three year Agreement was signed by 
Thirteen of the Eighteen Texas Com- 
panies then in existence. Of these 
thirteen companies, five had Home 
Offices in Dallas. Dallas Executives 
who signed the agreement were Harry 
L. Seay, President of the Southland 
Life Insurance Company; A. C. Big- 
ger, President of the American Life 
Insurance Company; D. Easley Wag- 
goner, Vice-President of the United 
Fidelity Life Insurance Company; 
Geo. W. Jalonick, Jr., President of the 
Harvester Life Insurance Company; 
and S. J. Hay, Jr., president of the 
Great National Life Insurance Com- 
pany. 

The copy for the Campaign has 
been written by the Tracy-Locke-Daw- 
son Advertising Agency of Dallas. 
The direction of the Campaign is un- 
der the supervision of a committee of 
five of the Life Insurance Company 
Executives with Lorry Jacobs as 
working member of the Committee. 

The lead the Texas Companies have 
taken in this progressive step empha- 
sizes the importance of Dallas as an 
Insurance Center. As a matter of 
fact, Dallas stands certainly FIFTH 
and probably FOURTH as the most 
important Insurance Center in Ameri- 
ca. 

Doubtless, few of us realize what 
that means, because not many of us 
know that the Insurance Business is 
third in importance in the United 
States. But realizing this, we can 
get some idea of the standing of this 
city in that respect. 

It-is remarkable sometimes how lit- 
tle we realize about Insurance, al- 
though it plays a highly important 
part in our every-day life. Now-a- 
days,-our lives are insured in order 
that those we love may not suffer; 
and that the business we build up 
may not be destroyed by untimely 
death; our health, and that of em- 
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Dallas as an Insurance 
Center 


Home Office for Ten Life In- 
surance Companies. 

Home Office for Ten Fire In- 
surance Companies and Four Cas- 
ualty Companies. 

State Headquarters for approxi- 
mately two hundred Life, Cas- 
ualty and Fire Insurance Com- 
panies. 

Seventeen thousand five hun- 
dred Dallas citizens dependent up- 
on the pay-roll of some Insurance 
Office for their livelihood. 

Sixteen Million Dollars spent 
annually by Insurance Companies 
operating with Dallas Headquar- 
ters, for salaries and administra- 
tion. 

Six Hundred Million Dollars 
Insurance in force, held by Dallas 
Life Insurance Companies. 

Investment of Dallas Life Insur- 
ance Companies in Dallas proper- 
ty more than Thirty Million Dol- 
lats> ~ 




















ployees, is insured; our cars, our 
homes, and our business buildings, 
are insured against fire; our belong- 
ings are insured against theft; we 
are insured against the dishonesty of 
employees; and, even our own integ- 
rity is insured, when we place a bond 
guaranteeing that we will do a cer- 
tain thing, according to certain stand- 
ards, and within certain time limits. 

Right here, it may be well to point 
out a very important distinction: that 
is, that when we pay a premium for 
casualty and all other forms of insur- 
ance—except life—we are paying for 
PROTECTION; but when we make a 
premium deposit on life insurance, 
with but a single exception—term in- 
surance, which is purely protective, 
we are paying for PROTECTION 
PLUS INVESTMENT. Few people 
realize this, although life insurance 
companies are now doing some educa- 
tional work in the way of showing 
people that they do not actually PAY 
life insurance premiums, but in real- 
ity they are- DEPOSITING life insur- 
ance premiums. The distinction is 
important. 

Let us analyze, for a moment, the 
importance of DALLAS AS AN IN- 
SURANCE CENTER: 

Dallas is the home office for TEN 
life insurance companies, which 
means that all of the work connect- 


ed with this life insurance busi- 
ness—with the exception of the ac- 
tual soliciting of business—is done 
in Dallas; and that at least two 
thousand people are employed in 
these home offices, with salaries 
ranging from twenty-five dollars a 
week to fifty thousand dollars a 
year. The reason for Dallas being 
the home office for these life insur- 
ance companies is explained in an- 
other article in this edition. These 
same TEN Dallas life insurance com- 
panies have more than $600,000,000 
insurance in force; they have at least 
$30,000,000 invested in Dallas prop- 
erty; and own five of the most im- 
portant office buildings in the city. 
The business these companies do has 
no small place in the banks—in the 
real estate activities—in the taxes 
of the city—and in almost innumer- 
able other phases of Dallas business 
life. 

In addition to the business being 
done by these ten Dallas life insur- 
ance companies, there should be 
added the business being done by 
about two hundred state agents for 
other than Dallas companies; as well 
as that done by district and sub- 
agents of a large number of still 
other companies. 

Dallas is the home office for TEN 
fire insurance companies. Two of 
these companies own their home 
office buildings; and the TEN com- 
panies enjoy a premium income of 
about $2,000,000 annually. 

In addition, of course, Dallas is 
the State Headquarters for a large 
number of other than Dallas com- 
panies and is the local headquarters 
of as many more. 

‘More than 17,500. Dallas citizens 
(about one-sixteenth of the popula- 
tion) are directly dependent upon the 
pay-rolls of all of these insurance 
concerns; and approximately sixteen 
million dollars are spent annually by 
the Dallas companies alone for sal- 
aries and administration. 

We could go on at great length, 
but the most important part of this 
story must have impressed itself up- 
on your mind—that the insurance 
business is a tremendous business; 
and, that Dallas is far ahead of any 
other city, of similar size, in. the 
strength and volume of its insur- 
ance business, 
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Modern Magic 


(Continued from page 26) 


through white sands, between high 
mountains, there will you find dia- 
monds,’ said the priest. 

“So Ali Hafed sold his farm, col- 
lected his money and went in search 
of diamonds. He began his search at 
the Mountains of the Moon, went later 
into Palestine, and then wandered on 
into Europe. At last, when his money 
was all spent, this wretched old man 
stood in rags on the Bay of Barcelona, 
when a great tidal wave came rolling 
in and the poor man, unable to resist 
the temptation, cast himself into the 
tide never to rise again. 

“A few days after Ali Hafed began 
his search for the diamond mine, the 
man who bought his farm led his 
camel to the garden to drink. 


Ali Hafed’s Loss 

“As the camel put his nose into the 
shallow water of the garden brook, Ali 
Hafed’s successor noticed a curious 
flash of light from the white sand of 
the stream. He pulled out a black 
stone having an eye of light reflecting 
all the hues of the rainbow. He had 
found the most famous diamond mine 
of all history, the Golconda. From it 
later were taken the ‘Kohinoor’ and 
the ‘Orloff’, the largest diamonds on 
earth.” 

Now your own city is the diamond 
mine for which you search. It con- 
tains within itself all the precious 
jewels of your fortune. The “Kohi- 
noors” of industry and the “Orloffs” 
of commerce are right here. All you 
have to do is dig for them—here! 

Push a button on the wall, turn a 
gas valve, take down a telephone re- 
ceiver and a thousand genii come 
trooping along wires and through 
pipes to do your bidding. They are 
your slaves. By a turn of the wrist 
you are their master. Had Ali Hafed 
possessed but one of these and no 
diamond he yet would have counted 
himself a king! 

Back of the push button, back of the 
gas valve, back of the telephone re- 
ceiver is an army of workers creating 
these slaves and directing them to 
serve you.. This army makes of your 
city a dwelling place desirable beyond 
anything that Ali Hafed could have 
dreamed of or. that all the diamond 
mines of Ali Hafed’s day could have 
purchased. 

But while this is true of any city 
like Dallas, it is true of Dallas in a 
peculiarly impressive manner. For 
this city is the utility capital of Texas! 
It is, in fact, the leading public utility 
center of the Southwest. Truly the 
public utilities are one of the jewels 
in the diadem of Dallas! 


Utilities Center 


From offices in this city are direct- 
ed a host of electric, gas, telephone, 
and transportation genii that bring to 
hundreds of towns and eities of the 
Southwest comfort and power more 
abundant than ever the mythical 
Aladdin could command. 

What the utilities of the city mean 
to its citizens in happiness and com- 
fort is easily seen, but only a grand 
totality of numbers can: demonstrate 
their significance from the commer- 


cial and financial and _ industrial 
standpoint. 

The various public utility groups 
which have their headquarters here 
are directing forces that supply elec- 
tricity to upwards of 700 towns and 
cities in Texas, Oklahoma, Arkansas, 
Mississippi, and Louisiana; natural 
gas to more than 210 cities in Texas 
and Oklahoma; telephone service to 
more than 260 cities and towns of 
Texas; and electric interurban service 
to more than 50 towns and cities of 
Texas. 

The total number of employees en- 
gaged in public utility work in the 
city is 5,152. If half of this number 
are married then, using the census 
average of five to the family, about 
13,000 residents are dependent for 
livelihood on the utilities. The com- 
bined payroll of these companies in 
Dallas is approximately $10,000,000 
a year. This does not include the 
great army of workers employed by 
these companies in other cities. 


More Improvements 


For improvements, additions to 
plant, extensions and the like these 
comnanies last year spent upwards of 
$5,000,000 in Dallas, and the present 
year will see greater expenditures, 
because the new headquarters build- 
ing of the Southwestern Bell Tele- 
phone Company, costing $1,800,000, 
will be completed, and the Dallas 
Power and Light Company will start 
work on a $2,750,000 addition to its 
generating plant. 

More than 10,400 miles of electric 
transmission wire, 3,000 miles of main 
gas pipe line, more than 1,600,000 
miles of telephone wire, 425,000 tele- 
phones, 350 miles of electric interur- 
ban railway, 273 gas wells, 23 gas 
compressor stations, 276 street cars 
and 21 buses, 135 miles of street rail- 
way and bus lines, 700 miles of city 
gas distribution mains in Dalias, 250 
miles of underground electric cables, 
280 miles of underground ducts for 
these cables, and many millions of 
dollars worth of plant and equipment 
are owned and controlled by the vari- 
ous utility companies. They serve 
many hundreds of thousands of cus- 
tomers and give employment to thou- 
sands of workers over a veritable em- 
pire. 

A few notes on each of these com- 
panies will serve to indicate why Dal- 
las is called the utility capital of the 
Southwest and will give a hint of 
what these utilities mean financially 
and commercially to Dallas. They al- 
so show how these utilities are a 
powerful magnet for pulling new fac- 
tories and new homes to Dallas. 

Texas Power and Light Company 

This ‘company serves about 250 
towns and cities in Texas, principally 
with electricity, and is the pioneer in 
long distance transmission of electri- 
city in Texas. It has one of the 
largest generating plants in the state 
located at Trinidad, Texas. Its trans- 
mission system totals 4,200 miles, all 
in Texas. It operates over a wide 
territory, including the most populous 
sections of Texas, the Central and 
North Central sections. It has 642 
employees in Dallas with an annual 
payroll ‘of $1,227,516. The company 
headquarters are in the Interurban 


building. John W. Carpenter is presi- 
dent and general manager. 
Central and Southwest Utilities 


Group 

This is a holding company as dis- 
tinct from an operating company. It 
finances and supervises five operating 
companies in Texas, Oklahoma, Ark- 
ansas, Mississippi, and Louisiana. 
The operating companies in turn serve 
more than 450 communities in the 
states named. These operating com- 
panies are: West Texas Utilities 
Company, headquarters at Abilene; 
Central Power and Light Company, 
headquarters at San Antonio; South- 
western Gas and Electric Company, 
headquarters at Texarkana; Public 
Service Company of Oklahoma, head- 
quarters at Tulsa, Okla.; Southwest- 
ern Light and Power Company, head- 
quarters, Oklahoma City, and several 
smaller subsidiaries. It has electric, 
gas, water, and ice customers. The 
company’s offices are in the Allen 
Building. James C. Kennedy is vice- 
president and general manager. The 
company has 39 employees in Dallas 
with an annual payroll of $116,000. 

Such companies as the Texas Power 
and Light Company and the Central 
and Southwest Utilities Group have 
been largely responsible for bringing 
electric service facilities to non- 
metropolitan centers. Through these 
companies even the small communi- 
ties of the Southwest have the advan- 
tages of modern, up-to-date public 
services. 
Southwestern Bell Telephone Company 

This company has its Texas State 
headquarters in Dallas. It has ex- 
changes in 260 cities, operates 1,600,- 
000 miles of wire, has 425,000 tele- 
phones in use, and gives facilities for 
more than 3,220,000 conversations a 
day in the state, of which 610,000 orig- 
inate in Dallas every day. Its em- 
ployees in Dallas total 1,369 with a 
monthly payroll of $180,000 or a year- 
ly payroll of $2,160,000. It is now 
opening the first unit of its new state 
headquarters building here, erected at 
a cost of $1,800,000. Two other units 
are to be built, and the total cost of 
the group will be about $5,000,000. 
Its total exvenditures for additions to 
plant in Dallas during 1927 were 
$1,184,297. The estimated additions 
to plant, including the new state head- 
quarters building, will exceed $3,000,- 
000 in 1928. In 1927, it added 9,597 
miles of wire in cable to its Dallas 
system. In August this year the num- 
ber of telephones in service in Dallas 
was 67,579, a gain of 2,396 over the 
number at the end of 1926. Eight 
years ago it had 38,500. W. L. Prehn 
is Texas manager of the company. 

Lone Star Gas Company 


This is the oldest field gas com- 
pany in Texas, having’ been organized 
with the discovery of natural gas in 
1909. It has about 3,000 miles of gas 
pipe line, supplies 200 cities in Texas 
and Oklahoma, its product serving 
more than 200,000 domestic customers 
and 2,000 industries. It has added 
1,250 miles to its pipe line system 
since January 1, 1927, 350 miles of 
which have been added in 1928. It 
has 273 gas wells in 18 fields and 
maintains 23 gas compressor stations 
which boost the gas along the pipes. 
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In Dallas it has about 356 employees 
with an annual payroll of approxi- 
mately $700,000. The Lone Star Gas 
Corporation owns the Lone Star Gas 
Company, the Community Natural 
Gas Company, a distributing concern, 
the Dallas Gas Company, the Fort 
Worth Gas Company and others. L. B. 
Denning is president of the company 
and Robert A. Crawford, general 
manager. 


Dallas Power and Light Company 

Serves Dallas with electricity. The 
company has 850 employees with a 
monthly payroll of $110,000 or an 
average annual payroll of $1,350,000. 
Its investment in Dallas makes it one 
of the largest industries in the city. 
The outstanding accomplishment of 
this company in the last few years 
was the construction of one of the 
best underground electric transmis- 
sion and distribution systems in the 
country. This project entailed an ex- 
penditure of approximately $2,500,000. 
With establishment of this under- 
ground system, overhead poles and 
wires were removed from the down- 
town section. The underground sys- 
tem includes 1,200,000 feet of cables, 
225 subway transformers, 75 under- 
ground transformer vaults, 500 man- 
holes, 1,120,000 feet of conduit laid in 
cement, and 150 automatic network 
vault switches. The company is plan- 
ning an addition to its generating 
plant to cost $2,750,000, made neces- 
sary by the growth of Dallas. On 
January 1 of this year it had 61,310 
meters in use. Eight years ago it had 
32,887 meters. Charles W. Davis is 
vice-president and general manager. 


Dallas Gas Company 

Supplies domestic consumers and 
most of the industries of Dallas with 
natural gas. The company has an 
average of 518 employees, though the 
monthly variance ranges between 626 
and 472. Its annual payroll averages 
$550,000, including construction pay- 
roll. Last year it laid 177, 226 feet of 
main or 33% miles. It now has 700 
miles of main and has 65,571 meters 
in use. Eight years ago it had 32,341 
meters in use. In 1910, it had only 
100 miles of mains. The company dis- 
tributes as high as 70,000,000 cubic 
feet of gas a day in Dallas. During 
the past year the company brought 
gas to the following new additions: 
Roosevelt Place, Lisbon, Morningside, 
Irwindell, University Park, Forest 
Hills, Greenway Parks, Second Ave- 
nue Lane, Beckleywood, Westminster, 
Trinity Heights, South Cliff Heights, 
South Dallas, and Clifton Place. Dur- 
ing the year the city’s gas supply was 
augmented by a connection with the 
gas lines to the Amarillo fields, the 
largest known source of natural gas in 
the world. Henry C. Morris is presi- 
dent and general manager of the com- 
pany. 

Dallas Railway and Terminal 
Company 

Supplies street railway and bus 
service for Dallas. It has 1,100 em- 
ployees with a payroll of $1,500,000 a 
year. In the year ending April 30, 
1928, the company constructed about 
three miles of new rail lines and put 
into operation more than eight miles 
of additional bus lines. It is operat- 
ing about 122 miles of street car 














County Judge F. H. Alexander, who 
with other members of the County 
Commissioner’s Court worked so 
vigorously for the improvement of 
Dallas County in 1928. 








track (equivalent single track) and 13 
miles of bus lines, or a tetal of 135 
miles, compared to 126 miles a year 
ago. It is operating about 276 street 
cars and 12 buses. It has just bought 
17 new Peter Witt cars at a total cost 
of $245,000. These are not included 
in the above tabulation. In the year 
ending April 30 last the company ex- 
pended in the way of extensions, re- 
building track, paving and repaving, 
and other improvements over and 
above ordinary maintenance the sum 
of $488,672. Richard Meriwether is 
vice-president and general manager. 


Texas Electric Railway 

This company operates interurban 
lines to Denison, Waco, and Corsicana, 
serving about 40 towns and cities. It 
has 250 miles of line. It has 197 em- 
plovees in Dallas with a payroll of 
$315,000 a year. This does not in- 
clude the employees on divisions out- 
side of Dallas. James P. Griffin is 
vice-president. 


Texas Interurban Railway 
This company serves nine cities and 
towns with interurban service. It has 
approximately 80 miles of line. Its 
employees in Dallas number 70 and 
its annual payroll is $75,000. 


Texas Cities Gas Company 

This is the latest addition to the 
group of utilities with headquarters 
in Dallas. The company owns the gas 
distribution system in Waco. El Paso, 
Galveston, Paris and Brenham. In 
Dallas it has 11 emplovees with an 
annual payroll of about $35,000. The 
company opened offices in the Santa 
Fe Building last June. Seven of its 
11 emplovees moved here from other 
cities. Three of these have families. 
The company is growing and acquir- 
ing new properties rapidly. Harry B. 
Danner. formerly with the Houston 
Gas and Fuel Company, is vice-presi- 
dent and general manager. 


Departmental Reports 


(Continued from page 14) 

except Houston, Texas, withdrew their 
objections to through rates less than 
the combination of locals and joined 
us in our effort to obtain a more rea- 
sonable level of rail, water and rail 
rates from Atlantic Seaboard Terri- 
tory to North Texas. This matter is 
still pending before the Interstate 
Commerce Commission and briefs are 
due December 15, 1928. 

38. In connection with the Consoli- 
dated Southwestern Cases, there have 
been the proceedings which have re- 
sulted from I. & S. Docket No. 3130. 
In order to make this clear it will be 
remembered that the Consolidated 
Southwestern Cases prescribed a new 
basis of class rates and treated only 
a few representative commodities, 
leaving untreated the great majority 
of commodities moving on commodity 
rates for further consideration. The 
carriers, in complying with the order 
relating to class rates and a few spe- 
cific commodity rates undertook to 
cancel out all other commodity rates, 
and to apply the new class basis re- 
gardless of the effect of such action. 
The Commerce Counsel filed with the 
Interstate Commerce Commission a 
vigorous protest for suspension of the 
rates on the untreated commodities, 
and in addition personally appeared 
before the Suspension Board in Wash- 
ington in the interest of this suspen- 
sion. The argument in the matter 
lasted almost a full day; the result 
of which was the Commission sus- 
pended until February 7, 1929, the 
rates proposed by the carriers on all 
untreated commodities. It might be 
said at this time that the rates so pro- 
posed were in all instances increases 
and in some instances increases as 
much as 100%. We were successful 
in getting these increases suspended 
and were further successful in avoid- 
ing a suspension of the class rates 
and treated commodity rates which 
were reductions. The hearing in I. 
& S. 3130 has not been set, ‘but 
probably will be at an early date. 
We have answered the carriers’ 
petition to vacate this suspension on a 
large number of commodities, and are 
now preparing to defend the interest 
of Dallas in the forthcoming hearing 
on this question. 

4. The Commerce Counsel partici- 
pated in the hearing before the Rail- 
road Commission of Texas involving 
the question as to whether or not the 
Railroad Commission would adopt 
for intrastate application the adjust- 
ment which had been prescribed as a 
result of the Consolidated South- 
western Cases for application between 
interstate points and Texas. The 
Texas Commission’s decision in this 
matter has been recently announced 
and the rates will go into effect Nov. 
8, 1928. It should be said at this time 
that the Texas Commission adopted 
only the class rates and certain of 
the treated commodity rates, reserv- 
ing its decision for the future as to 
the untreated commodities and the 
establishment of a proper basis of 
rates on bagging and ties, iron and 
steel articles, vinegar, candy and 
bakery goods. 

5. In addition to the foregoing the 
Commerce Counsel has appeared be- 
fore the Interstate Commerce Com- 




















December, 1928 


DALLAS 


Page 41 





mission and State Commission in 
various cases involving the interest 
of the City of Dallas, such as the 
salt case, Jefferson and Northwestern 
differentials, proposed general uni- 
form transit privileges, window glass, 
canned good rates, the Armstrong 
Steel Case, corrugated paper box case, 
the Western Trunk Line Class Case, 
sugar transit case, Waco Barrel Case, 
and various other sundry matters of 
interest to the Dallas shippers. 

6. In addition to handling these 
various cases stated above and ap- 
pearing therein to represent the in- 
terest of Dallas, the Commerce Coun- 
sel has supervised the preparation of 
reports to industries concerning the 
advantage of Dallas as a location, has 
given opinions to shippers with regard 
to their rates and transportation mat- 
ters in a number of instances, and 
generally advised with the Dallas 
shippers in any regard they desired in 
connection with their traffic and 
transportation problems. 

Financial and General 

During the year 1928 will have col- 
lected 97% dues and subscriptions as- 
sessed. Added 431 new members to 
the books. Set up and handled in ad- 
dition to regular Chamber accounts 
the books and accounts of Industrial 
Dallas, Ine. (National Advertising 
campaign). In line with the estab- 
lished policy to distribute the pur- 
chases among the member firms as 
for as possible, have made purchases 
from 212 member firms and _ indivi- 
duals. 

New furniture and fixtures costing 
$975.00 were added to the equipment, 
and permanent improvements to the 
building were made at a cost of 
$2,100.00. During the year 1928 the 
indebtedness on the building will have 
been reduced $4,949.00 and accrued 
interest payments made on the indebt- 
edness. Elsewhere in this issue will 
be: found a preliminary operating 
statement for the year 1928. 





From Aviation Outpost 


(Continued from page 17) 


Cheyenne to the Transcontinental air 
mail. 

Establishment of passenger service 
Los Angeles to Dallas, via Phoenix, 
Tucson, El Paso, and Fort Worth, 
which has been definitely announced 
by Standard Air Lines, of San Diego, 
as beginning soon after January 1. 

Establishment of passenger service 
between Cincinnati and Dallas, which 
Universal Air Lines, Inc., has an- 
nounced definitely will start in the 
near future. This is a $10,000,000 
company and one of the largest oper- 
ators in the United States. The plan 
contemplates connection with New 
York Central passenger trains at Cin- 
cinnati. The same concerns also is 
planning a passenger service between 
Dallas and Birmingham and Atlanta. 

Establishment of daily passenger 
service between Dallas and Kansas 
City by airplane, effective December 1. 
Definite announcement that this serv- 
ice will begin as soon as equipment 
which has been ordered by Paul Bran- 
iff, Inc., a responsible and successful 
air passenger transportation concern 
operating in Oklahoma, has_ been 
made. 


Remodeling a Great City 


(Continued from page 10) 


the fields enumerated. Their recom- 
mendations, approved by the voters, 
were for bond issues in 1928 for the 
following projects, in the amounts in- 
dicated: 

$200,000 for school improvements; 
$200,000 for park improvement; $100,- 
000 for the public library; $150,000 
for sanitary sewer improvements; 
$500,000 for street paving; $350,000 
for new police and fire stations; $1,- 
075,000 for street opening and widen- 
ing revolving fund; _ establishment 
of building lines, building of crossings 
and underpasses; $50,000 for improv- 
ing and enlarging the garbage incin- 
erator facilities; $400,000 for munici- 
pal airports; $2,000,000 for a complete 
new waterworks system, to utilize the 
new $5,000,000 Lake Dallas supply and 
$350,000 for storm sewers. 


Legal Delays 


The bonds, dated April 2, were sold 
on June 21, bearing 4% per cent inter- 
est, and bringing a slight premium 
over their par value. Various delays, 
incident to the mechanics of the issu- 
ance and sale of so large an issue, 
and certain legal complications which 
required time to settle, brought the 
city administration and the Ulrickson 
Plan Advisory Committee—a non-par- 
tisan group of citizens which is super- 
vising the expenditure of the bond 
money—almost to midyear, before the 
money was available for the actual be- 
ginning of work upon Dallas’ greatest 
civic program of improvement. 

With the funds finally made avail- 
able, however, the city administration 
and the advisory committee lost little 
time in swinging into action, and the 
result is that a vast amount of pre- 
liminary planning has been completed, 
much is still under way, while the 
actual material translation of the plan 
into results by the laying of brick 
and the turning of dirt has begun on 
many of the projects involved. 

The School Board, with usual fore- 
sight and business acumen which its 
splendid personnel for years has 
brought to bear upon the educational 
problem in Dallas with the result that 
the city’s public school system ranks 
high among those of the nation’s 
municipalities, has made its plans so 
thoroughly in advance of the sale of 
the bonds,.that the end of the year 
finds virtually all of its $400,000 al- 
lotment of the Ulrickson program 
funds expended judiciously in the com- 
pletion of the Woodrow Wilson High 
School, the conversion of the Technical 
High School and the acquisition of ad- 
ditional land and facilities for various 
other units of the city’s public school 
system. 


Park Improvement 


The Park Board, too, has utilized 
most of its $200,000 first-year allot- 
ment in the acquisition of additional 
park properties which had previously 
been optioned or bought under de- 
ferred payment agreements, with a 
resultant substantial saving in pur- 
chase price. The permanent acquisi- 
tion of Stevens Park, in Oak Cliff, 
the site one of the most attractive of 


the municipal golf course system 
links, was made possible by the use of 
a substantial part of the park bond 
proceeds. 

The Library Board, with $100,000 
at its disposal, for the purchase of 
land and construction of buildings for 
additions to the main library and for 
branch libraries to be established, is 
engaged in a thorough-going survey 
of the needs of the library, before 
taking definite steps toward expendi- 
ture of its funds, in order to be cer- 
tain of the wisest and most effective 
disbursement of its funds for the 
great body of the citizenship which 
uses the facilities of the library. 

Extension of the sanitary sewer sys- 
tem of the city into newly acquired 
territories, and the construction of 
necessary main sewer lines in the old- 
er settled sections is progressing un- 
der the $150,000 of funds made avail- 
able to this department. The engi- 
neers have made a complete survey, 
mapping out the future needs of the 
city for years to come, and the build- 
ing of main and lateral sanitary sewer 
lines in accordance with this survey 
will be continued throughout the life 
of the Ulrickson plan, the distribution 
of the department’s total allotment 
being admirably distributed for this 
purpose over the nine-year appropri- 
ation program. 


Streets Paved 

Street paving activities, too, are al- 
ready being carried out along similar 
lines. The previous bond issues for 
this purpose voted periodically by the 
citizens have enabled the city to keep 
up with this civic need more nearly, 
perhaps, than in any other line of 
muncipal service. The tremendous 
growth of motor transportation and 
the coexistent needs for street pave- 
ment, together with the fact that much 
of the cost of paving is borne by the 
individual property owners, have con- 
tributed to the large volume of pav- 
ing which has previously been done. 
From the $500,000 allotted during the 
first year of the Ulrickson program 
to this department, the city adminis- 
tration and the city engineers are 
working out a paving program which 
is expected to relieve the increasingly 
perplexing problem of congested traf- 
fic, by connecting up and opening new 
lanes of entrance and egress into the 
business district and into the more 
heavily populated residence districts, 
as well as the new and rapidly devel- 
oping industrial sections of Dallas. A 
large part of the appropriation in the 
immediately ensuing years under the 
Ulrickson program will be spent in 
improving the new territory to be re- 
claimed under the levee plan for 
straightening and diverting the chan- 
nel of the Trinity river, adding thous- 
ands of acres of new territory adjoin- 
ing the retail area. 

The purchase of a new site for Cen- 
tral Fire station and the letting of 
contracts for the equipment for an 
entirely new fire and police signal 
system are two major accomplish- 
ments already recorded, made possible 
by the $350,000 allocated to the police 
and fire department under the Ulrick- 
son program this year. Erection of a 
new and modern station to house the 
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men and equipment on the new site 
at Main and Pearl streets will proceed 
during 1929. This department also 
has acquired and put into operation 
district police substations in strategic 
locations in the residential area, in 
order to make possible more prompt 
and effective response to emergency 
calls. 


New Streets 


The opening and widening of sev- 
eral badly needed traffic-ways, par- 
ticularly in the area lying north of 
the business district, made possible by 
the dedication of $1,075,000 to the 
tasks of street opening and widening, 
creating a revolving fund to aid prop- 
erty owners in financing their assess- 
ments for such projects, establishing 
building lines, crossing and _ under- 
passes, has already begun. As the 
year ends, the work of widening Bry- 
an street, Live Oak street, and the 
widening and opening of Cedar 
Springs avenue, to connect with 
Orange, and thus divert a part of the 
heavy traffic from Highland Park and 
Oak Lawn into the business area, is 
actually under way. 

The city commission, by resolution, 
divided the $1,075,000 fund into vari- 
ous funds, devoting the sums indicat- 
ed to these respective purposes: $400,- 
000 for special street opening; $400,- 
000 for creation of a revolving fund; 
$210,000 for overhead crossings and 
underpasses; $65,000 for establishment 
of building lines. 

The last item, upon which the en- 
gineers are at work in connection with 
the City Zoning activity, is of special 
importance to the future of Dallas. 
The $65,000 appropriation will enable 
the City Plan engineer to lower the 
cost of future widening and opening 
projects by thousands of dollars, by 
surveying and determining which 
streets are most likely to require wid- 
ening and opening in future years, and 
establishing by ordinance building 
lines which take such possible future 
needs into consideration. Thus, prop- 
erty owners, in erecting new struc- 
tures, will be required to make allow- 
ance for a widening project which 
may not be actually carried out for 
many years, but which, when it is 
finally projected, would otherwise ne- 
cessitate the destruction, removal or 
altering of buildings at tremendous 
cost. 

No actual progress toward the ex- 
penditure of a $50,000 fund for ex- 
tending and improving the garbage 
disposal facilities through enlarge- 
ment of existing incinerators, or con- 
struction of new plants, has been made 
as yet by the city administration. 
The fund remains intact as the year 
closes, while city officials are engaged 
in studying the whole problem of garb- 
age removal and disposal, with a view 
to modernizing the Dallas system. 
Decided differences of opinion among 
the members of the administration 
have caused the rejection of one or 
more definite plans for expenditure 
of the garbage disposal fund, and with 
so many other projects of more press- 
ing importance and of much greater 
magnitude, engaging the attention of 
the administration, expenditure of the 
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Where the Arteri 


ita in the very heart of this thriving market 
metropolis, stands the American Exchange National, 
an institution which has served the individual and cor- 
porate interests of Dallas and its adjacent territory con- 
tinuously, for over fifty-three years. 


Not without good reason have more than 1400 con- 
spicuously successful American business houses come to 
Dallas, choosing our city as the ideal vantage point 
from which to tap the rich resources of the Southwest. 


The buying power of the 12,000,000 people who live, 
work, and find their pleasure in this vast region is 
tremendous. The facilities for manufacture, distribu- 
tion, consumption, expansion, are limited only by the 
amount of capital which can be directed toward a 
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Constructive Banking 
Since 1875 


fullest realization of the opportunities that are here in 
Dallas. 


This bank, because of its position as a center of finan- 
cial interchange, is actively interested in projects that 
aim to develop community advantages. And often 
the bank is in a position to render practical service to 
the individual business man or corporation, because of 
this very contact with public plans. 


If you are planning to expand your business, or to in- 
crease your effort to develop new markets, you will 
find the officers and personnel at the American Exchange 
National ready and willing to serve you in a banking 
capacity. May we have an opportunity to talk it 
over? 


RESOURCES OVER $60,000,000.00 
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In ‘This Issue 
of “Dallas 


—$23,900,000 city improve- 
ment plan under way 

—$6,950,000 levee project 
started 

—$6,500,000 highway devel- 
opment assured 

—$500,000 advertising pro- 
gram launched 

—Five skyscrapers added to the 
skyline 

—Death rate reduced substan- 
tially 

—Definitely established aviation 
center 

—626 new firms opened since 
January first 

—School facilities greatly in- 
creased. 


And as prosperity increases, so 
the necessity for adequate life 
insurance becomes more pro- 
nounced. 


A.C. Prendergast & Co. 


2-3359 2-6444 2-6445 
A Departmentized Insurance Agency 
REPRESENTING 
The Travelers Insurance Co. 
REPUBLIC BANK BUILDING 























S. Koenigsberg, 
Inc 


Tailors and 
Importers 


MAKERS OF MEN’S FINE 
WEAR EXCLUSIVELY 


13064 Main St. 
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ATLAS 
Trash Cans 


can be built in special sizes, 
reinforced for extra 
strength if desired, to meet 
the individual require- 
ments of business firms. 


Atlas Metal Works 
DALLAS 




















garbage incinerator fund may be de- 
layed for some time. 
Aid to Aviation 

Acquisition of the Love Field prop- 
erty for a permanent municipal air- 
port for use of the air mail, and also 
of a 300-acre commercial airport West 
of the city, from the proceeds of the 
$400,000 airport bond issue in the 
Ulrickson program, within a few 
weeks after the bonds were sold, re- 
flected the tremendous public interest 
in aviation, and placed Dallas among 
the forefront of Southwestern cities 
which are foreseeing and making ade- 
quate provision to meet the needs of 
aviation in the near future. 

The Love Field plant, ideally located 
near the city, offers excellent facili- 
ties for handling the constantly grow- 
ing volume of air mail, and is ade- 
quate to accommodate the numerous 
additional air mail routes which are 
being established or contemplated for 
the near future. 

The new municipal field, purchased 
at a cost of $75,000, will, when it is 
properly developed from future funds 
provided for under the Ulrickson pro- 
gram, adequately meet the entirely 
different set of requirements of the 
commercial and army fliers. It has 
sufficient area for the creation of a 
Class A airport, as defined by the 
Department of Commerce regulations, 
and excellent transportation facilities 
connect it with the city proper. 

Water System 

One of the most vitally important 
of all the Ulrickson program projects 
—the building of a complete new 
waterworks plant for utilization of 
the $5,000,000 Lake Dallas supply 
source—is proving one of the most 
difficult to get under way. Yet, de- 
spite differences which have arisen 
between members of the city cormmis- 
sion regarding the use of iron or steel 
pipe, the permitting or forbidding of 
recreational activities on the lake, the 
relative merits of steam or electric 
power for the pumping plants, and 
other technical points, good progress 
has been made in setting up the en- 
gineering plans for this gigantic pro- 
ject, which contemplates a total ex- 
penditure of $4,000,000 before it is 
completed. 

The engineering plans, as finally 
approved by the commission, include 
the building of huge pumping stations 
at Bachman’s Damn, the installation of 
huge mains connecting the pumping 
stations with a city reservoir, and the 
installation of a complete layout of 
intra-city mains, guaranteeing an ade- 
quate supply of water at a safe mini- 
mum pressure throughout the Greater 
City. The plan also contemplates the 
drilling of additional artesian wells 
and other improvements to keep the 
Oak Cliff water system up to the new 
high standard to be established east 
of the river. 

With a $2,000,000 bond issue avail- 
able this year, the city administra- 
tion has obtained the complete en- 
gineering schedule, employing nation- 
ally known consulting hydraulic auth- 
orities as well as its own engineering 
staff. It has acquired a 16 acre tract 
of land at Mockingbird Lane and 
Greenville Road, on which a city reser- 
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Supplies Only 
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HARRY BENNETT 


(Successor to RAYMOND STUDIO) 
Commercial Photography 


2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 
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| Couch Armature Works 
Electric Motor Specialists 


Rewind, Rebuild and Repair 
Power Motors and Generators 


Griffin & Camp Phone 2-4775 
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Employers’ Service Bureau 














Hanway & Williams 
Jas. L. Hanway 
Insurance in all its branches 
203 Central Bank Bldg. 
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voir or storage basin will be erected. 
This will be of concrete and will be 
covered. Contracts for the building 
of the lines of mains, connecting the 
pumping plant with this reservoir 
probably will be awarded by the end 
of 1928, and actual work on all other 
units of the water system probably 
will be launched early in 1929. 


When this system is complete, Dal- 
las’ virtually inexhaustible supply of 
water in Lake Dallas will be made 
available. The water, stored in the 
huge Denton county reservoir will 
flow by gravity in the open river-bed 
down to thé Bachman’s Dam pumping 
station. Here it will be purified, and 
pumped to the Greenville Road reser- 
voir, from whence it will be distribut- 
ed by gravity flow throughout the 
city. The completed project will 
solve the water problem in Dallas, all 
authorities agree, for at least another 
50 years, and will represent a system 
which cost nearly $10,000,000. 


Storm Sewers 


With $350,000 available for storm 
sewers, rapid progress has been made 
in starting work on numerous small 
drainage projects which have hereto- 
fore prevented paving of a consider- 
able number of residential streets. 
Storm sewers in Glasgow Drive, 
Orange Street, Worthington Street, 
and Cedar Creek, are included in these 
projects. The completion of many 
additional small storm sewers ne- 
cessitated by the expanding street 
paving program, and the rearrange- 
ment of the central drainage system 
necessitated by construction of the 
Trinity River levees will be carried 
out over the nine year period covered 
by the Ulrickson program. 


Altogether, with only about half 
the year remaining when the bond 
money was finally made available, 
1928 represents a year of epochal 
municipal achievement in Dallas. It 
marks, as the foregoing detailed sur- 
vey indicates, the beginning of actual 
work upon eleven separate civic pro- 
jects of the first magnitude. 


But, more impressive than this, it 
marks the awakening of a great civic 
consciousness, which has impelled the 
citizenship to design and start the 
execution of an orderly, planned pro- 
gram of city building, and to abandon 
the haphazard, hand-to-mouth pro- 
gram of development, which no longer 
meets the test of modern urban neces- 
sity in a metropolis of the proportions 
which Dallas has attained. 








Trade Trippers 


Plan your next trade trip just like you would 
any other advertising campaign. Get your 


Advertising Novelties 


in plenty of time, and remember, we sell more 
than novelties; we work out ideas for proper 
distribution. Get in touch with us at once and 
let us work out an idea to suit your purpose. 


Stellmacher & Clark, Inc. 


Adv. Printing—Adv. Typography—Adv. Novelties 


2715 Elm Street— DALLAS — Phone 2-6881 
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Teaching Tomorrow’s 
Lessons Today--- 
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Advertising is like a tree. As 
the leaves fall, they fertilize the 
roots for the next season’s foli- 
age. When you advertise direct- 
ly to the retailer who sells your 


wares, you plant ir rich soil. 
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IN THE MARCH OF PROGRESS, LEADER- 
SHIP IS ESSENTIAL 


FOR SIX THOUSAND PROGRESSIVE 
RETAIL MERCHANTS OF THE 
SOUTHWEST, LEADERSHIP DE- 
PENDS ON THE SOUTHWESTE 
RETAILER ° 
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THLS MONTHLY TRADE 
JOURNAL HAS SERVED AN 
INCREASING CLIENTELE 
SINGCEeiIiw@Oot. . : : . : 
AMONG DEPARTMENT 
STORES, MEN'S AND 
WOMEN'S APPAREL 
SHOPS--GENERAL 


STORES AND SPECIALTY 
SHOPS--IT IS THE ONLY 
TRADE JOURNAL THAT 
COVvenee (6 FIELD” .. 


WHERE READER IN- 
TEREST IS SO ALERT- 
LY MAINTAINED, AD- 
VERTISING RESULTS 
Puree, SUI, . tk ls ' 


Southwest are invited to give a rightfully important place to 


the SOUTHWESTERN RETAILER in their appropriations for 


| Wholesalers and manufacturers seeking new business in the b 
advertising in 1929 








Member, Business Papers of the Southwest 





Wholesale Merchants Building 
DALLAS 














ae a eS a 


et et bed i et A, A oD tn Oe, Seed Geet ee. oe eed ee eet ee se ee, ee. we a es et 


hn a. ee Beet da else t 








December, 1928 


PALA S Page 47 





Headquarters for the 
Southwest 


Continued from page 9) 


Commerce St. (Branch of St. Louis), 
Cotton gin machinery. 

Morten-Davis Hosiery Mills, Maple 
Ave. Road. Full fashioned silk ho- 
siery. 

Nu-Way Corporation of America, 
327 N. Walton St. Grocery store 
fixtures. 

Peggy Jane Manufacturing Co., 
1104% Commerce St. House dresses. 

Panco Syrup Products Co., Inc., 
2108 Cadiz St. Table syrup. 

Refinery Castings Corporation, 
West Dallas. Grey iron foundry. 

Roter Pickle and Canning Company, 
2834 Medill St. Pickles and aanned 

goods. 

Southwest Rubber Products, Inc., 
1120 Ravinia St. Rubber heels and 
other rubber products. 

Thompson Can Company, 1304 
South Austin St. Tin cans. 

Tellyer Concrete Pipe Company, 
Eagle Ford Road. Concrete sewer 
pipe. 

Texas Oak Flooring Company, Ma- 
ple Avenue Road. Oak flooring. 

Of the 148 branches established 
during the year, a large percentage of 
the manufacturers in the list pro- 
vided these branches with warehouse 
stocks in Dallas from which to serve 
the Southwest, giving them complete 
facilities for sales and distribution 
that will enable them to get a max- 
imum volume of business in this mar- 
ket. 

New York led in the number of 
branches with thirty-nine, with IIli- 
nois second with sixteen and Califor- 
nia third with twelve. The home of- 
fice states of these branches, and the 
number from each state, follow: 


UMN MIP sc gsxcodac Askecas aS nieseceacess 39 
OS Se en een ae renee 16 
re eres ae eee 12 
Ne Cs op ee ee y 
OS ERS ee ene neers oe 10 
ag EE See eee eso deca tis 8 
PANNE OUMNUDD «icc sciclecccansceacsicwacessercocm 6 
NIE Seer pete avaatecae sees costae acta 6 
| Rains eee anor ae 5 
er eee 4 
UNISON soc noc ccccoesncomecdncooctaase 3 
a ee ene eS 3 
PE he th ee nts 3 
a ee ee 2 
EE eet ne Se wee ane 2 
REIS orchid e oehe e r 2 
“|” SRST Senet ete nee eee 1 
ID £6 5ct cis. ceca cbhecgiicinmeteccsscs 1 
SS ee ee ee one 1 
co ERE ees 1 
| EE eS Sees ees eae 1 
CO Es Sa oe eee 1 
SS ee eae 1 
| ee een see 1 
pf REN Aan ee ee ere 1 
District: of Columbia........................ 1 


In this list of branches, two are im- 
portant branches relocated in the 
Southwest as a means of better serv- 
ing this market. The Phillips-Jones 
Corporation branch was moved to 
Dallas from New Orleans and the 
Fisk Rubber Company branch is a re- 
moval of the main distributing branch 
for the Southwest from Houston to 
































Dear Friends ~ 


We Want You to Consider 
Our Office Furniture ~ ~ ~ 


For Your Private Office or For Your 
Clerical ee 


Good Furniture 
Good Values 
Good Service 





Office Furniture 


~ Exchange ~ 
7-1220 


ASKE 


310 North Akard St. 




















FINEST SHOW ROoMS IN U. S. A. 


Here is a photo of the Dallas’ new Plumbing Fixture Show Rooms—known to the 
trade as the finest in the country. Showing finest quality fixtures at lowest prices. 
Doing our part in building Industrial and Domestic Dallas. 


Dallas Plumbing Company 


Clarence L. Dickerson, Pres. & Gen’l Mgr. McKinney at Fairmount 
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TheSPARTON | 
Equasonne 


A scientific triumph is this new 
equasonne circuit. It is absolutely | 
new-—entirely different. Tremendous 
increase in effective range; complete 





master of the low end of the dial; 
almost total elimination of foreign 
noises; tonal quality that surpasses 
even your hopes. These are its ex- 
clusive qualities. By all means HEAR 
the Sparton Equasonne. For Free 
Demonstration phone 7-2119. 


| Dallas Tent & Awning Co. 


3401-3-5-7 COMMERCE ST. 



































(Entrance of Will A. Watkin Co. Store) 


IN DALLAS 


The finest Radios and the finest Pianos are sold by the WILL 
A. WATKIN Co. “Oldest Music House in North Texas.” 
Piano Merchants for forty-five years. 


Right Prices—Right Quality—Right Terms. 


Will A. Watkin Company 


Established 1882 


Radios—Pianos—Pipe Organs. 

















POSTERS PROCESS PRINTING IN OIL SHO’ CARDS 
BANNERS CuT OUTS 





WINDOW DISPLAYS MOUNTED EFFECTS | 


BRANNON 
LS STUDIOS & 


ADVERTISING 


ART 


Dallas 
1913% Commerce Phone 7-6686 


























Dallas. The clothing plant of the 
Haggar Company was moved from St. 
Louis and has greatly increased its 
volume in its new location. 


Additional concerns that have al- 
ready indicated their intention of 
placing Southwestern branches in 
Dallas during 1928 will bring the 
total for the year to more than 160, 
making approximately 1,800 national 
concerns with branch factories, distri- 
buting branches or district offices at 
Dallas to serve the Southwest. 

The complete list of 143 concerns 
that established branches in Dallas 
during the ten months from January 
1 to October 31, follows: 

Artophone Corporation, St. Louis, 
Missouri. 

American Encaustic Tiling Com- 
pany, New York, N. Y. 

Automotive Parts Warehousing, 
Inc., Cleveland, Ohio. 

Atlas Portland Cement Company of 
Kansas, Kansas City, Mo. 

American Eagle Fire Insurance 
Company, New York, N. Y 

Acme Fast Freight Service, New 
Tork, N.Y. 

Art. Memorial Company, Vernon, 
Texas. 

Arco Company, Cleveland, O. 

Arend-Dawson Company, Kansas 
City, Mo. 

All-In-One Sandwich Shop, Kansas 
City, Mo. 

Atlantic Life Insurance Co., Rich- 
mond, Va. 

Bristol-Myers Company, New York, 
N.Y. 

Birmingham Stove & Range Co., 
Birmingham, Ala. 

Bucyrus-Erie Company, South Mil- 
waukee, Wis. 
er Budd Company, New York, N. 


Bigelow-Hartford Carpet Company, 
New York, N. Y. 

Mrs. Baird’s Bread Company, Fort 
Worth, Tex. 

Bethlehem Steel Company, Bethle- 
hem, Pa. 

Buffalo Engineering Co., Inc., Buf- 
falo, N. Y. 
on E. Bennett & Co., Chicago, 
Ill. 

Butterick Publishing Co., New 
York, N. Y. 

Crane Company, Chicago, III. 

California Company (Sub. Standard 
of California), San Francisco, Calif. 

Copperweld Steel Company, Glass- 
port, Pa 

Continental Insurance Company, 
New York, N. Y. 

Concrete Form-Hold Corporation, 
Culver City, Calif. 

Carolina Supply Company, Green- 
ville, 

Champion Shoe Machinery Co., St. 
Louis, Mo. 
- Chase Bag Company, New York, N. 


Cenol Company, Chicago, III. 

Chase Brass & Copper Company, 
Waterbury, Conn. 

Cluett-Peabody & Co., Troy, N. Y. 

Century Indemnity Co., Hartford, 
Conn. 

Cooper Corporation, Cincinnati, O. 

Creditors Surety Company, Atlanta, 
Ga. 

Cyclone Fence Company, Wauke- 
gan, Ill. 
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DeForest Radio Company, Jersey 
City, N. J. 

De Soto Motor Corporation, Detroit, 
Mich. 
Dall Motor Parts Co., Cleveland, O. 

Engineering Research & Equipment 
Corp., Los Angeles, Calif. 

Everlasting Paint & Sales Co., Los 
Angeles, Calif. 

Electric Storage Battery Co., Phil- 
adelphia, Pa. 

Fidelity-Phenix Fire Insurance Co., 
New York, N. Y. 

Field’s Twenty-Two Fifty, Inc., 
New York, N. Y. 

First American Fire Insurance Co., 
New York, N. Y. 

Frierson & Company, Inc., New Or- 
leans, La. 

Fisk Rubber Company, Chicopee 
Falls, Mass. 

F. & W. Grand Stores Co., New 
York, N. Y. 

Foxboro Company, Foxboro, Mass. 

Federal Electric Company, Chicago, 
Ill. 
Franklin Pottery Inc., Lansdale, Pa. 
Frost Lumber Industries, Inc., Kan- 
sas City, Mo. 

General Electric Co. (Refrigerator 
Division), Schenectady, N 

Great Western Mushroom Com- 
pany, Denver, Colo. 

Georgia Marble Company, Tate, 


a 
Gardner Motor Car Company, St. 
Louis, Mo. 
Charles P. Gray Company, Chicago, 
Il 


Gross Millinery Co., Trenton, N. J. 

Harnischfeger Sales Corporation, 
Milwaukee, Wisconsin (Parts depot). 

Hedman Manufacturing Company, 
Chicago, IIl. 

Hudson Motor Car Company, De- 
troit, Mich. 

Idico Corporation, New York, N. Y. 

International Supply Co., Tulsa, 
Okla. 

Jackson Engineering & Equipment 
Co., Los Angeles, Calif. 
— S. Kirk & Company, Chicago, 


Knott’s Bakery, Inc., McKinney, 
Texas, 

Ketchum, Inc., Pittsburgh, Pa. 
Fe Cheese Co., Chicago, 

Los Angeles Soap Co., Los Angeles, 
Calif. 
* B. Leach & Co., Inc., Chicago, 

Lerner - Stores Corporation, New 
York, N. Y. (lease). 

Lloyds America, Inc., San Antonio, 
Texas, 

McCrory Stores Corporation, New 
York, N. Y. 

McNamee & Company, Chicago, III. 
‘ McNeel Marble Company, Marietta, 

a. 

Magnuson X-Ray Company, Omaha, 
Nebraska. 

Mohawk Carpet Mills, Inc., Am- 
sterdam, N. Y. 

Matson Navigation Company, San 
Francisco, Calif. 

Motor Dealers Corporation of 
America, South Bend, Ind. 

Morgan Engineering Co., Memphis, 
Tenn. 

The Massey-Harris Company, Bata- 
via, N. Y. 

Mystyle Hosiery Shop, Atlanta, Ga. 











a ™~. 
THE 
Dallas Market 


has a large modern 
factory, comparing fa- 
vorably with any in 


the country devoted to 
the manufacture of 


Show Cases 
and Fixtures 


for the Dry Goods, 
Millinery, Jewelry 








From ee oar ee — a saving a and Drug Trades. 
SOUTHERN FOUNTAIN 6 FIXTURE MFG. CO. 
1900 Cedar Springs Dallas, Texas Phone 7-6098 

















Wishing You 


a very 
Merry Christmas 
and a Happy 


Prosperous New Year 


Commercial Printing & Letter Service Company 


918 Santa Fe Bldg. 
2-8168 


W. MARION NEWMAN 
TED JONES 
WELDON ANDERSON 
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Moon Motors Corp., St. Louis, Mo. 

Martha Washington Candies., 
Washington, D. C 

Mexican Petroleum Company, New 
York, N. Y. 

Mangel’s, New York, N. Y. 

Miller Dress Co., New York, N. Y. 

Marmon Motor Car Co., Indian- 
apolis, Ind. 

Morse, Driscoll, Hunt & Co., Inc., 


Taunton, Mass. (Dallas Vogue Cur- 
tain Co.). 

L. Mundet & Son, Inc., Brooklyn, 
New, 


Motor Accounting Company (Sub. 
General Motors Corp.), Detroit, Mich. 

Manhattan Novelty Manufacturing 
Co., New York, N. Y. 

National Bank of Commerce in New 
York, New York, N. Y 








ENVELOPES 


Manufactured by Specialists 
Plain or Printed 


Baronials Duplex Postage Savers 

Bankers Flap Drug Policy 

Catalogue Commercial Envelopes Time Savers 

Cloth Lined In All Sizes Theatre Ticket 

Coin Envelope Order Blanks Tin End 

Clasp Penny Savers Specials of any Size or Stock 


Hesse Envelope Co. of Texas --- Dallas 




















Life, Health and Accident In- 
surance by an Old Line Texas 
Stock Company 


The I. T. A. has paid 
j i A nearly $2,000,000.00 in 
benefits to  policy- 
holders or to their de- 
pendents since organization in 1903. We 


are proud of our quarter of a century 
of unexcelled insurance service. 








International Travelers Assur- 
ance Co., Dallas, Texas 


PRICE CROSS, President 
BEN HAUGHTON, Sec’y-Treas. 

















WBNBER 
amg | ball 
Tsetno fae Mailing 
Mails Co. 
Sales Letter 
Copy Multi- 
Increase U graphing 
_ Your Seles | Addressing 











New Type for 
Every Job 


Phone 7-6538 1916-A Main St. 

















J. L. BURGESS L. E. ELLIOTT 

M. N. CHRESTMAN O. D. BRUNDIDGE 

O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 


BURGESS, BURGESS, 
CHRESTMAN & 
BRUNDIDGE 


Attorneys 


1106-1112 Southwestern Life 
Bldg. 
General Civil Practice 
Specialties— 
Corporations, Insurance, Machinery and 
Real Estate Practice. 











Skylights, 
Sheet Metal 


LJ TS 


Contractors. 


yyy 2 Ne 
EN DS =e 
£ Smith & Rawlings 




















Martin Stationery Co. 
Legal Blanks 


“Service That Satisfies” 
112 Poydras St. Phone 2-1992 

















S. L. Ewing 
Company 
TYPEWRITERS | 


1606 Commerce | 
2-3026 Dallas 




















American Audit Company 
OF TEXAS 


Thomas Building 
2-7958 
Dallas, Texas 























Dallas 





“IN TERNATIONAL 





Elm and Jefferson 








National Surety Company, New 
York, N. Y. 
Nisley Shoe Co., Columbus, O. 
National Shirt Co., New York, N. 


. cal York Waist House, New York, 
National Lumber Manufacturers’ 
Association, Chicago, Il. 
National Steel Barrel Company, 
Cleveland, O. 
Okonite Company, Passaic, N. J. 
Panther Oil & Grease Manufactur- 
ing Co., Fort Worth, Texas. 
Parke, Davis & Co., Detroit, Mich. 
Public Fire Insurance Co., Newark, 


Pioneer Brick & Tile Co., Fresno, 
Calif. 

Prescott, Wright, Snider Co., Kan- 
sas City, Mo 

Phillips-Jones Corporation, New 
York, N. Y. 

Pleville Parfumeur, Paris, France. 

Publishers Feature Service, Waco, 
Texas. 

Real Shine Company, Inc., Galves- 
ton, Texas. 

Redfield Van Evera & Co., Los An- 
geles, Calif. 

George D. Roper Corporation, Rock- 
ford, Ill. 

A. E. Rheiner & Company, San 
Antonio, Texas. 

Radio Corporation of America, New 
York, N.Y. 

Rolscreen Company, Pella, Iowa. 

Isaac Silver & Bros., Inc., New 
York, N. Y: 

Sonora Phonograph Company, Inc., 
New York, N. Y. 

Southwest Telephone Company, 
Little Rock, Ark. 

W. L. Slayton & Co., Toledo, O. 

Southern States Life Insurance Co., 
Atlanta, Ga. 

The Shield Company, Fort Worth, 
Texas. 

Adolph M. Schwarz, New York, N. 


Seaboard Life Insurance Co., Hous- 
ton, Texas. 

S. R. Sikes Company, Minneapolis, 
Minn. 
“ Southern Fireproofing Co., Atlanta, 

a. 

J. B. Simpson, Inc., Chicago, IIl. 

Sharp & Dohme, New York, N. Y. 

Schmidt Lithograph Company, San 
Francisco, Calif. 

Schiff Shoe Company, Columbus, O. 

Schulte-United, Inc., New York, N. 
Y. (lease). 

Southwestern Engineering Corp., 
Los Angeles, Calif. 

Toledo, Peoria & Western Railroad 
Co., Peoria, IIl. 

Threemor Corporation, New York, 


Universal Credit Corporation, De- 
troit, Mich. 

United States Gypsum Company, 
Chicago, Il 

United Auto Supply Co., Fort 
Worth, Texas. 
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Vemedia Company, Kansas City, 
Mo. 
Vilter Manufacturing Co., Milwau- 


fart eater Company, tos avee- | | Jt Takes More Than 


Wells & Stanton, New Orleans, La. 


ee One Blow of the Hammer 


X-Cel-All Lite Co., Monaca, Penna. 


Younglove Engineering Co., Sioux ? : 
City, Iowa. —to drive a nail to its head. It takes the giving of more 

Zinke Re-Bottoming Shoe Co., Los than one advertising specialty a year to drive your message 
Angeles, Calif. 4 deep into your customers mind. 





Let your 1929 advertising plans include effective distribution 
ams] of Good-will Specialties throughout the year. Our Dallas 

factory enables you to plan distinctive items most suitable 
for your particular need. 


Improving On Mother Phone today, 7-5691, for experienced representative whose ad- 
Nature vice does not obligate you to buy—— 


(Continued from page 11) 


the newly created area; $300,000 will CHHAYDEN eJ¥(ANUFACTURING (20. 


be spent by the Rock Island Railway, 
and $750,000 by the Texas & Pacific 
Railway in re-arranging their tracks 
to conform to the levee district’s 
plans. Engineers estimate that not 
less than $3,000,000 will be spent in 
land improvements, such as construc- Adwertive 
tion of sidewalks, switch tracks, etc., 
by the landowners within the district 
immediately upon completion of the 
project; while only those who have 
seen the Aladdin-like transformation 
of other new land developments in 
Dallas can conceive of the vast sums 
which will be added to this gigantic 
total by individuals when the time 
comes for erection of buildings in this 


“It's Wise to with Owl 


Merchandise”’ 


























territory. 
ee la ; FRED L. LAKE & CO., Inc. 
i e financial arrangements RUBBER STAMPS 
completed, the contracts awarded, CONVENTION BADEeRS 


and the drag-line machines busily en- 
gaged in turning the first of the 17 
million cubic yards of dirt involved 
in the project, actual materialization 
of the 20-year old dream has begun 
in 1928, marking a major accomplish- 
ment in the chronicle of the building 
of Dallas which perhaps is second 
only in importance among the events 
that have transpired since John 
Neeley Bryan pitched his camp in the 
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Try this Remington 
Rebuilt 
TYPEWRITER 





2 STENCILS—SEALS 
ld 1841, to th f 
wilderness in 7 a 1015 Elm St., Dallas 








the first railroad line. 
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Among those who have labored un- 


ceasingly at the tremendous task of g T E N Oo 7 Y P Y 











materializing the levee dream for Gregg Shorthand, 20th Century Book- 
Dallas are the supervisors or the City keeping, Accounting, Banking, Secretarial : 
and County Levee Improvement Dis- Training. Expert teachers. Graduates : ¥ 
trict, John J. Simmons, Leslie A. ee guage a ae ae Pee tic, Ae ‘ f 
Stemmons, and W. J. Wyatt. METROPOLITAN BUSINESS COLLEGE American Writing Machine Co. 4 
The Dall iti : : Dallas, Texas Established 1880 a tf 
e Dallas consulting engineering “The School With a Reputation’”’ 1513 Commerce St. Phone 2-2740 ai 
firm of Myers, Noyes and Forrest DALLAS, TEXAS ai 











are the district engineers on the pro- 
ject, and the Morgan Engineering 


Company of Memphis, Tenn., are con- FRANK ROGERS Our new rotating ‘phone 


sulting engineers. 


7 Photographs for All Purposes 
— ——— — 1304 Elm Street 
SAFE ’phone Number | Phones: 2-4619; 2-6321 = 


| 

| | 

| Abbey Bros. | | For Advertising Rates in This Magazine SIMS LETTER Co. 
| 
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Fire and Burglar Proof Safe Specialist | Call 2-5425 
Also Used Equipments | Ait foe Meeuine DALLAS 606 Wholesale Merchants Bldg. 
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THE COMPLETE LINE: 
Steel Desks 
Steel Tables 

Steel Filing Cases 
Transfer Units 
Storage Cabinets 
Wardrobe Cabinets 
Desk Cabinets 
Insulated Cabinets 
B-Label Safes 
Plan Drawer Units 
Wide Sections 
Half Sections 


Wedge-Lock Shelving 


teel Lockers 
Card Index Cases 








yg 


“The Largest Selling Transfer 
Unit in the World?”’ 


When your files are relieved of their non-current 
correspondence this year-end, you will probably 
need additional transfer units. 


That purchase can be a source of permanent satis- 
faction if you consider these ten points of Berloy 
supremacy. 


Immediate delivery Low priced 
Convenient reference 
Safe when stacked 


Easily carried 


Channel construction 


Maximum capacity 


~~ PS © 


Drawers won’t bind 


Ye ee fe 


Protection from vermin 10. Neat appearance 


The illustration opposite shows the skillful as- 
sembly of these points that have given the Berloy 
transfer unit preference over all others and a vol- 
ume unsurpassed throughout the world. 


Call 7-4541 for immediate quotation on your 
needs. 


THE BERGER MANUFACTURING CO. 
DALLAS, TEXAS 











BERLOY STEEL TRANSFER 
CASES ARE MADE IN TWO 
GRADES AND IN ALL STAND- 
i ARD SIZES 
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LOY STEEL TRANSFER UNITS 
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A Healthier Dallas act, the Health Department was given 
control over all food commodities. If offi 
. ice Phone Res. Phone 
(Continued from page 18) we realized exactly what this means 1-5561 3.4018 
to us consumers, we would be tempted r 
healthy, it i to set apart a day of thanks or cele- 
oly oy ph ommeliry ge “health. bration for 1 great a good having HENRY NUSS 
If every housekeeper, every individual | been achieved. 
and every health department felt this -_ BOOKBINDER 
way about the situation, the entire Vigilant attacks have been made by ona 


United States would be covered with 
guardians of public health, and the 
sooner would the Utopian dream come 
true. 


The fourth and fifth columns of the 
table given, are infallible proof of 
what can be accomplished in even a 
short period of time. 


How has this outstanding progress 
been achieved? By commencing “at 
home”, in the Health Department i€- 
self. The first thing that was done 
was to “make the inside of the platter 
clean”, as well as the outside. No 
Health Director can have a proper per- 
spective unless he and his staff work 
under right conditions. This means 
adequate housing and office space. 
Thanks again to co-operation of the 
City Fathers, we have our new Public 
Health Administration Building at 
2018 Commerce Street. From this 
splendid background, which has few 
equals anywhere, the Dallas Health 
Department carries on. In good, san- 
itary surroundings, where law and 
order prevail, we regard it as a priv- 
ilege to carry on our operations. 


The change has had a good effect 
upon the morale of everyone connect- 
ed with the Department. More inter- 
est in the work is displayed, more pep 
has been acquired by individual work- 
ers, and each and everyone has a 
personal pride in the daily regime of 
his or her department. 


It is a known fact in some of 
the big metropolitan shops that they 
change about their floors in order to 
give their clerical staff a complete 
new viewpoint. A man or woman 
gets stale mentally if he is kept too 
long standing in one spot for half a 
lifetime. He deteriorates mentally 
and physically. He is like a squirrel 
in a cage, going round and round in 
one rut, until his brain is worn thread- 
bare. It is not work that kills, but 
“rust”. Any kind of a change lifts 
one up mentally, and has a corres- 
ponding effect upon the health. Our 
model health department has helped 
us to redouble our energies in our 
work for a healthier Dallas. 


After the inside of the platter was 
washed clean, we turned our attention 
to its outside. That was when we 
undertook a cleanup campaign among 
the food establishments of the city. 
Behold results: A ninety percent de- 
crease in the food-poisoning cases re- 
ported. Today such cases are rare. 
Within the past six months, for in- 
stance, there has been but a single 
case reported. Such a triumph over 
gross carelessness is well worth while. 
That along with this clean-up 
was passed the Meat Ordinance of 
Dallas, no doubt accounts largely for 
the decrease in cases of food poison- 
ing. Thanks to the wisdom of this 


your Health Department whenever 
and wherever it has been necessary. 
No mercy has been shown the violator 
of a law, written or unwritten. that 
in any way affected public welfare. 
Each of these “campaigns” has had a 
more direct bearing on the decrease 
in the death rate of the city, than 
anyone can perhaps realize. 


While Dallas has always been a 
healthy city, and we have every rea- 
son to be proud of this fact. compared 
with so many other cities, there is al- 
ways room for improvement every- 
where, and we should not be satisfied 
with a mere “Healthy”, we should 
aspire to a “Healthier” and “Health- 
iest” city, in the superlative degree of 
comparison. 


With the continued co-operation of 
every man, woman and child, your 
Health Department means to help you 
make this worthy dream come true. 





Building Better Minds 


(Continued from page 24) 


the Technical High School, a depart- 
ment of vocational selection, intended 
to guide pupils in the selection of a 
life work, together with its natural 
complement, a devartment of employ- 
ment for contacting the student and 
the job, began functioning. 


Rapid Growth 


The nublic school system this vear, 
as usual, reflected the. growth of the 
city by an increased total opening 
enrollment. 


The acquisition of ten small school 
plants by annexation. adding about 
$500.000 of property value to the total 
owned by the svstem. was the chief 
item upon the public school exvansion 
nrogram this vear. these schools be- 
ine located in Lisbon. Areadia Park, 
Cockrell Hill. Love Field, Beeman, 
Eaele Ford. Bonnie View. and three 
outlying negro settlements. 


Private educational enterprises like- 
wise enjoyed healthy growth and pa- 
tronage during 1928. With the antici- 
vated development of Dallas through 
its national advertising campaign and 
its constant industrial expansion, 
plans were launched in 1928 to be 
carried out later, for financial cam- 
paigns tc benefit two Dallas univer- 
sities—a $500,000 endowment. for 
Southern Methodist University, of 
Dallas, and a state-wide $2,000.000 
drive for the benefit of Baylor Uni- 
versity, of Waco, of which the medical 
department is located in Dallas. 


PAPER RULER 


Loose Leaf and Binders 


416 South Ervay, Dallas 

















W. E. CALLAHAN CON- 


STRUCTION CO. 

W. E. Callahan, President 
H. F. McFarland, Jr., Vice President 

Paul Grafe, Vice President 
Wm. McCormick, Secretary-Treasurer 

General Office, 708-9 Kirby Bldg. 
8 Dallas, Texas 

Drainage, Irrigation, Railroad, Levee 














A Complete Banking, Trust and 
Investment Service 


The 


Republic National Bank 
and Trust Co. 


Dallas, Texas 














Photostat Prints 


Facsimile Copies at Original Size, En- 
larged or Reduced of any Written or 
Printed Document, Legal and Commer- 
cial Papers, Letters, Drawings, Maps, 
Ete. JNO. J. JOHNSON 

1912 N. St. Paul St. 2-6729; 7-4218 














Schoolar, Bird & Company 
C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 

Established in the Southwest 

Twenty-two Years 
AUDITS :-: SYSTEMS 
TAX SERVICE 


Santa Fe Building 
Dallas, Texas 




















Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 
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The Pivotal Point 
of the 
Dallas Wholesale Market 





Wholesale Merchants Building 


The home of scores of wholesalers and manufacturers 


Due to the moving of the Southwestern Bell Tele- 

phone Company to their new building we now have 

available 15,000 square feet on the seventh and 

eighth floors that may be divided into units of 1,000 
to 7,500 square feet. 


Rates on Application 
D. L. Whittle, Manager 
Phone 2-4511 912 Commerce St. 

















From Coast to Coast we 


provide service to study 


your letter problems. ¥% 
Let us help you today. ggyny 


THE EDIPHONE v Shy 
1714 Commerce St. Phone 2-6976 i 


ba He | 


Edison's New Dictating Machine 
























Linking City With City 
; (Continued from page 20) 


Projection of the “Southwest High- 
way,” following the work on the 
Northwest Highway, and the comple- 
tion of a great volume of preliminary 
work on this proposed traffic artery, 
connecting Dallas and Presidio, via 
Cleburne, Comanche, Brownwood, 
San Angelo, Fort Stockton and 
Alpine, with later extension of desig- 
nation of U. S. Highway No. 67 over 
this route, was another major accom- 
plishment of the year for 1928. 
Meetings were held at Cleburne and 
Comanche, and splendid progress is 
being made, with bond issues already 
voted to finance several units of this 
highway, and others in immediate 
prospect. Indications are that the 
paved highway all the way to San 
Angelo will be entirely financed early 
in 1929. 


Financing of pavement for every 
foot of U. S. Highway No. 75, from 
Red River to the Gulf, with construc- 
tion under way all along the route, 
was still another forward step in 
highway extension fostered and en- 
couraged by the Department during 
1928. 


Creation of an organization at 
Lufkin to sponsor the paving of State 
Highway No. 40, from Dallas to 
Beaumont during the year has already 
resulted in the passage of two bond 
issues to cover important links in this 
project, while passage of three addi- 
tional bond issues affecting other im- 
portant segments of this road is in 
prospect for early in the new year. 


But two short gaps remain unfi- 
nanced in U. S. Highway 80, connect- 
ing Dallas with Shreveport and thence 
to Atlantic Coast cities, and construc- 
tion is already under way. The two 
gaps probably will be financed early 
in 1929. 


The only remaining gap in U. S. 
Highway No. 77 in Texas will prob- 
ably be financed early in 1929, at a 
bond election which has already been 
arranged for. Prospects are excel- 
lent for making financial provision at 
this election for closing the last re- 
maining link in this important traffic 
artery. 


More direct communication between 
Dallas and all sections of her trade 
territory, by means of surfaced con- 
nections from the smaller communi- 
ties to the main highways is assured 
as a result of financing or construc- 
tion arrangements which have been 
made in numerous sections during 
1928. This assures that sections here- 
tofore inaccessible to Dallas business 
are being rapidly made easily acccs- 
sible. 


Plans for 1929 include particular 
emphasis on efforts to expedite con- 
struction for which financing has been 
arranged in 1928, on cardinal high- 
ways directly connecting with Dal'as. 


Contracts will be let for 33 miles 
of concrete paving on the highway 
in Freestone and Madison Counties, at 
the December meeting. 
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Some Testimonals 
(Continued from page 33) 


the manner in which your survey has 
been prepared, and you may be sure 
that if I ever have the opportunity to 
use the survey to the advantage of 
Dallas, I shall be very glad to do so.” 


An executive of a large Insurance 
Company writes—“I find them very 
interesting and am sure that they will 
prove useful to us in the future, if 
we decide, somewhat later on, to start 
active operations in your state.” 


From the Vice-President of a large 
national concern—“We have received 
the publications mentioned in your 
letter of the 29th ult. at a rather op- 
portune time, because it enabled us 
to present in complete form informa- 
tion on Dallas and the surrounding 
territory to the man who will manage 
that branch for us when it is opened 
this coming fall.” 


From the President of a mid-west- 
ern Manufacturing concern—“This is 
the most complete analysis we have 
ever seen of any city or locality, and 
take this occasion to thank you for 
furnishing us the copy.” 


An Eastern Utility Company writes 
—“‘You are to be congratulated on 
this survey, as I think it is one of the 
very finest that I have ever seen, and 
I am sure it will be of great service.” 


A New York Sales Manager says— 
“The Dallas Chamber of Commerce is 
certainly to be congratulated on the 
preparation of such a complete his- 
tory of their City and there can be no 
doubt that with such interests as you 
have displayed, Dallas must remain 
the industrial center of the South- 
west.” 


A Business Service Institution has 
this to say—“Permit me at this time 
to acknowledge receipt of the volume 
containing the seven studies of Dallas 
and the Southwest, and to offer our 
felicitations on its compilation and the 
arrangement of statistics. This is 
one of the most interesting and com- 
prehensive publications of this kind 
that it has ever been my good fortune 
to examine.” 


The Sales Manager of one of Amer- 
ica’s leading Manufacturers of Brush- 
es says—“This is the most complete 
analysis that we have ever seen, and 
we congratulate you on the thorough- 
ness and efficiency shown in getting 
it up.” 


A New England Utility says this— 
“The report represents a high level 
of achievement and one in which you 
and the Industrial Department of the 
Dallas Chamber of Commerce may 
well be proud.” 


The President of a large New Eng- 
land Bank writes—“I have just re- 
ceived the several pamphlets in regard 
to Dallas. These are of very great 
interest. I shall read them all very 
carefully. 


“Our visit to Dallas was particularly 
enjoyable, and I have suggested that 
Dallas is a suitable site for one or 








WE have very desirable office 
space arranged with warehouse 





The service 
you buy 
from us is 
based on 
forty years 
of 
experience, 
* * 


Our 
facilities 
unequalled 
in the 
South 







or exhibit space adjacent 
thereto 








Dallas Transfer & Terminal Warehouse Co. 
SECOND UNIT, SANTA FE BUILDING DALLAS, TEXAS 




















0-270A 


Increases Property 
Values By Attracting 
Industries 


Of all the advantages offered by your community to attract 
new industries, Natural Gas—a dependable supply of Natural 
Gas—comes close to the head of the list. And what is the 
result of new industries? More people, more business, more 
prosperity, greater property values, for present and prospective 
property owners. You can safely buy and hold property in a 
community that is weil served by Natural Gas, because it’s 
certain to grow. Do you realize that the growth in property 
values due directly or indirectly to the community asset of 
Natural Gas off-sets the cost of gas consumed for heating and 
cooking? Yes, Natural Gas is a real asset to your town. And 
it is our pleasure to help stimulate the growth of the com- 
munity, by rendering a dependable gas service. 


Lome Star’ 
* The LoneStar GasCompany 
is a producer, purchaser, 
pipe line transporter and 
I of natural gas. 
ik serves you 
up the service of your 
gas company. 
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COURTESY INDUSTRIAL DALLAS, INC, 


The Eyes of the World 
on Dallas 


A yeat ago Dallas was, to people ‘up north,’ — another South- 
western city which immediately came to mind whenever Texas was 
mentioned. 

This year it’s different, for nearly any alert business man with any 
interest at all in national distribution can tell you something new 
about Dallas. He can tell you Dallas’ opportunities for industry are 
great, or about its strategic location, or its financial a or that 
Dallas is the place to start when entering the Southwest Market. 


Industrial Dallas, Inc. has done this with advertising. 


Which brings us to our point. For incoming manufacturers find not 
only arich market awaiting them, but a nationally recognized advertising 
agency to interpret their aims to this market. An agency that speaks 
the language of the Southwest. 


It is our privilege to number Industrial Dallas, Inc. among our clients. 


TRACY~LOCKE~ DAWSON, Inc. 
Advertising 


Uy 


Majestic Theatre Building 
DALLAS, TEXAS 
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OPERATED FOR FIFTEEN YEARS AS SOUTHWESTERN ADVERTISING COMPANY 














December, 1928 


“DALLAS 


Page 57 





636 New Firms 
for Dallas 


We are particularly elated at 
this interesting bit of news. 


If 

636 firms had congratulated 
us on the splendid physical 
appearance of these advertise- 
ments, the campaign would 
probably have been a failure. 


But 


636 firms acted on the message 
without being conscious of 
the appearance. 


— that’s 

ADVERTISING 

TYPOGRAPHY 
plus— 


You too, can use this service. 
Just phone us for details. 


Stellmacher & Clark, Inc. 


Advertising T ypographers 
Rotary Phones 2-6881 








SHAE NINN 


Be SLAUGHTER MAYFIELD CO. RS 
Tailors Since 1886 


iS Southwestern Life Bldg. 


Pr eK IE 














Cannon Ball Towel Supply 


Company 
2009 Orange St. Dallas, Texas 


Everything furnished in the 
Towel Supply Line 


Service Unexcelled Phone 2-2736 























two of the cotton mills in this section 
which I think should change their 
locations.” 


From the President of one of the 
largest Eastern Banks—“I have looked 
this over and find it of very great 
interest. Please accept my sincere 
congratulations upon this excellent 
presentation of the case. I will take 
every opportunity that presents it- 
self to bring your suggestion to the 
attention of such persons as I think 
would be most useful in this con- 
nection.” 


From a_ mid-western Brokerage 
house—“I think they are wonderfully 
well drawn up and they certainly give 
a clear understanding of Dallas, its 
opportunities and its present situa- 
tion. 

“The work is a great credit, not only 
to your city but to your organization.” 


From an Eastern Railroad executive 
—“I have yours of the 2nd and thank 
you very much indeed for copy of 
pamphlet containing analytical studies 
prepared as part of your national ad- 
vertising campaign, which are exceed- 
ingly interesting, instructive and pre- 
sent your picture in a most attractive 
and vivid manner,—I enjoyed looking 
over them greatly. 


“It has been my pleasure to visit 
your wonderful city some four or five 
times within the last few years, and 
in each instance I have been more 
than impressed with your marvelous 
progress. and the enthusiasm of your 
citizens.” 


From the President of a Motion 
Picture Company—“This book is an 
excellent piece of workmanship and 
you are to be congratulated on the 
information it contains.” 


An Eastern Steel Company writes— 
“T have for acknowledgment your let- 
ter of the 2nd and thank you for writ- 
ing me relative to the strategic posi- 
tion held by the City of Dallas. The 
studies which you have sent me show 
very marked advancement industrial- 
ly, and I am sure that Dellas has a 
brilliant future ahead of it.” 


From the Chairman of the Board of 
a big Life Insurance Company—“I 
received the other day the set of 
studies you have made as a part of 
your national .advertising campaign. 
I thank you for sending this very at- 
tractive and interesting book to me 
and want to congratulate you upon 
the excellence of the publication. It 
certainly presents very interesting 
views of Dallas and must have a de- 
cidedly beneficial effect upon your 
city’s interests.” 


The General Manager of a Tire 
Company writes—“Thank you very 
much for the booklet which you for- 
warded us under date of August 3. 
This is very interesting indeed. 


“We are great believers in the fu- 
ture of Dallas and the Southwest and 
are putting on an aggressive sales 
campaign in that district.” 


From the President of a Mid-West- 
ern Iron Works—“While I have not 








Leake, Henry, Wozencraft 
& Frank 


Attorneys At Law 
Suite 604 Magnolia Building 
DALLAS, TEXAS 
Sam A. Leake, W. T. Henry, Frank W. 
Worencraft, Joseph D. Frank, 
Harold H. Young 
General Civil Practice 


Representative References: 
EW YORK 


Radic Corporation of America 
Metropolitan Life Insurance Company 
The Bradstreet Company 
Charles Broadway Rouss, Inc. 
CHICAGO 
James B. Clow & Sons 
National Life Insurance Company of 
the United States of America 
ST. LOUIS 
American National Assurance Company 
John E. Mitchell Company 
DALLAS 
Sanger Bros., Inc. 
Oriental Oil Company 
American Life Insurance Company 
Graham-Brown Shoe Company 
Any Dallas Bank. 

















ZUBER & ZUBER 


Wholesale Collections 
408 Santa Fe Bldg. 


Established 1918 
C. B. Zuber F. M. Zuber 

















American Elevators 
sold by 


Hunter-Hayes Co. 


312 Construction Industries 
Building 
Manufactured by 


American Elevator & Mch. Co. 
Louisville, Ky. 




















Stroter-Peterson Co. 


GENERAL INSURANCE 
AND SURETY BONDS 


1613-15 Republic Bank Bldg. 
2-1818 2-7552 




















Investigate Leavell’s 
Investments 


A complete investment service. We 

handle both listed and unlisted se- 

curities. Our service at your com- 
mand. 


LEAVELL & COMPANY 


1411 Republic Bank Bldg. 
Phone 2-1009 
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Geaturing the “Better Kind of 


Owvercoats 
$29 


Well Worth *40™ to $45 


—overcoats that fulfill every man’s desire for | 
quality. They’re all-wool, of the newest ac- 
cepted fabrics, meticulously tailored by mas- 

ters of the tailoring art. 








—bought as only Victory Wilson can buy 

to save you money—and sold at prices that 

win every time in any comparison. Guaran- 
teed quality, of course! 


Victory Wilson, Inc. 


Men’s Guaranteed Clothes 














Second Floor Marvin Bldg., Main & Akard 
JAS. K. WILSON, Pres. A. H. PATTERSON, Mgr. ie 
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The first impression of a Catalog is most important — Does 
YOUR Catalog make a Good Impression? 


op gge ee ee 

















An American Beauty COVER on your Catalog will DEMAND and RECEIVE immediate atten- 
tion. Formed of Embosscd and ~<superfinished Fabrikoid. Bring us your Cover and 
Binding Problems. 


American Beauty Cover Company 
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yet had an opportunity to make a 
close study of this information, I wish 
to congratulate you on the manner in 
which it is gotten out and to advise 
that it is the most thorough and com- 
plete data of this character that [ 
have had the privilege of inspecting. 


“We maintain, and have for a num- 
ber of years, a sales office in your 
city and during all this period have 
been favored with a nice volume of 
sales from that office. I assure you 
we will be very glad indeed to expand 
our facilities at that point to keep in 
step with the growth of that section 
of the country.” 


An Eastern Railroad Executive says 
—“‘Have just received enclosed with 
your card copy of a very attractively 
gotten up book giving most exhaus- 
tive information about Dallas. This 
is certainly a work of art and it 
must unquestionably have involved a 
lot of careful study and painstaking 
work to produce this fine compilation 
of the attractions and advantages Dal- 
las has to offer.” 


An Eastern Engineering Corpora- 
tion writes—“We have received the 
very wonderful book covering Dallas 
and vicinity and while we have had 
very little time to go over this book, 
due to the great rush of business here 
at the office, we feel sure that this is 
going to be of considerable help to 
us in solving our marketing conditions 
in the Southwest.” 


An outstanding American Invest- 
ment House writes—“While we have 
not yet had an opportunity to go over 
them in detail, they impress us collec- 
tively as constituting a very construc- 
tive and valuable collection of sta- 
tistical dia. We like particularly 
the picture of business prospects giv- 
en by your market map of the South- 
west.” 


The Vice-President of a large mid- 
western Steel Company says—“These 
booklets are very interesting, compre- 
hensive, and reflect great credit upon 
your organization. You have, evident- 
ly, devoted a great deal of time, effort 
and money in this campaign of educa- 
tion and should reap a good harvest 
from your efforts.” 


An Executive of a New England 
Box Manufacturing Company says— 
“IT am in receipt of three advertising 
sections following your promise of 
June 21st, ult., and in expressing my 
appreciation and gratification on their 
receipt, would say that after possibly 
some 40 years experience I consider 
they are the most comprehensive and 
thorough compilations that have ever 
come before me, and I shall avail 
myself fully of your third paragraph 
from time to time. If we can in any 
way reciprocate, please call upon us.” 


The Publisher of one of America’s 
leading publications says — “Your 
‘Market Analysis of Dallas and the 
Great Southwest’ is the best thing of 
its kind that I have ever seen. It is 
a real pleasure to go through its 
pages from start to finish; the statis- 
tical weight is as expressive as any- 
thing could be, 
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ALL buildings, paved streets, fine | 
schools, beautiful homes and _ spacious 
parks are all meaningless until they are filled | 
with men and women. 


All these things are but the result of men’s 
vision and genius and courage. Every build- 
ing that goes up, every institution that pros- 
pers is fertilized with life blood of men. 


Men make cities. They dream, plan and act. 
Out of their effort a city takes form. A city, 
then, is as great as its men. 


Texas is a great State because it has great 
men. ‘There is a group of men and women 
employed by the TEXAS POWER AND LIGHT 
COMPANY who have caught the vision of 
Texas’ greatness. They understand what 
Texas is striving toward. ‘They are keenly 
ambitious to have a definite part in this pro- 
gram of progress, individually and as a 


group. 


In all their words and actions they reflect a 

great pride in Texas. ‘Their patriotism for 

z= Texas is not evident only on holidays; it is 

| Providing for °Vet present. ‘The very nature of their work 

| the Tenens brings them close to the heart of this splen- 

of Today did State. Their hands are constantly on its 

pulse. Some part of them are constantly at 

a their post of duty twenty-four hours each 

| Planning for ay. Better electric service to the Texas cities 
| the Texas and towns served is their watchword. Know | 
| these folks! They are pulling for Texas, and | 


of Tomorrow | 
for you. 


TEXAS POWER & LIGHT COMPANY 
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The Great Stimulator 


ACK of the progress of any great industry or any great territory 
is the vision and indomitable energy of its trade publications. 






The discouraged storekeeper, under the guidance of the monthly 
papers, decorates his windows, arranges his stock and takes a new 
lease on life. The progressive retailer keeps abreast the trend by 
reading his trade magazine. 


The life insurance agent, out of prospects and out of faith, reads 
the trade paper and becomes vibrant with the call to carry on. 
Homes are saved and lives are brightened by the new protection that 


he writes. 


(| The great city, forging ahead and beset with growing pains, be- 
comes confused in the haste of its progress. Ever interpreting, ever 
building and ever fostering the spirit of brotherly love is the chamber 
of commerce magazine. Under its guidance, cooperation takes the 
place of confusion, progress the place of lethargy. 


(. Boyd’s has the privilege of printing three of Texas’ leading busi- 
ness magazines. To have a hand in the production of these pub- 
lications, to in some measure be a part of their work is a service to the 
whole community. Out of that comes a great stimulant to keep 
the pace. 













Advertising printing, publication printing, 
office forms, letter heads. Printing 
of all kinds 


BOYD PRINTING COMPANY 


1323-25 Woop STREET — PHONEs: 2-8043; 2-8044 
DALLAS, TEXAS 
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Operating Statement for 
Dallas Chamber of 
Commerce Preliminary ANCHOR RADIO COMPANY 
1928 A Penniman Institution—A Guarantee of Reliability 
Reliable Sales—and- Service 
(November and December 
Estimated) 
Z 
RECEIPTS Pan atrop es Radiolas — 
Membership Dues and Subscriptions..$128,100.00 = = 
IID siininisntsnccnsiemibinsivinieeieneoonsinnat 4,900.00 
Miscellaneous ............ kaiicidbaatabsiaatian 7,196.00 
mn—nemem= Studio 3919-21-23 Gaston 8-4114 
, EXPENSES = 
Administrative . $ 13,400.00 Open Evenings 
General ............. sececscceseee | 18,100.08 
Wholesalers sd - 6,950.00 
Southwest Development Service . 6,280.00 ——- 
C/E . 6,300.00 
CO aS eee : : 7,200.00 
Industrial ........ as ....  §$,000.00 
Manufacturers .... si . 6,200.00 
Transportation .... svat 13,800.00 
Membership-Service _. 7,000.00 
ES = : 6,400.00 
Road Information _..... . 2,240.00 
Agriculture ............... ; 5,000.00 
IEE nicteindestesicistasestic is : 1,800.00 
= me 7 . 2,050.00 
Building Maintenance . 9,000.00 
Additions to Furniture and 
| ee Bde 1,025.00 
Building Improvements ................ : 2,100.00 
Payments on Building Account , : 
i, , ERA oe 4,950.00 >. 74 
Interest on Deferred Payments— af cA Five iPad 
eee i 5A , P a aad 
Committee and Special Expenses... 14,376.00 > 4 
aaieia 153 6 § 6 
TO TIE. 5.-n $140,196.00 Vs) 85 1 15 Royal t. PO.Boyxl01 
Note: Statement does not include special 
funds for advertising, trade trips, etc., which ) ay my : ARD } RA @ 
are financed by those who participate. A j ] : ) nd 
complete audit of the books was made on June DALLAS 
30, 1928, and will be repeated December 31, 




















1928. 








FIREPROOF WAREHOUSE 
Occupred by 


* DALLAS TRANSFER © 





66,000 square fect of General Office 
and Warehouse Space 


s , - ‘ Sa atl a — 
AVAILABLE FOR LEASE IN THE FOURTH UNIT OF SANTA FE BUILDING 
The Santa Fe Building is best known business address in Dallas, your logical distributing center. 
Located on Young Street in the wholesale district, and within three blocks of the shopping center. 

















New, modern, fireproof building with low insurance rate. 
Our trackage facilities offer quick service and minimum handling. Served by railroad tracks with switch engine assigned 
exclusively to this building. : 
Convenient to incoming and outgoing freight terminals. Within one block of five of the leading freight terminals, four 
blocks of another one, and seven blocks of another. 

For space in First and Fourth Units, Apply 


Terminal Building Corporation of Dallas 


Phone 2-5067 1116 Santa Fe Building 
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Outdoor Advertising Business a Real 
Asset to Any Community 


Buys Material and Furnishes Employment 
In Towns Where It Is Operated 


{ ss presence of a properly conducted outdoor advertising business is a valuable 


asset to any community. 


In Dallas, this business is handled by United Ad- 


vertising Corporation of Texas, and Dallas Poster Advertising Co., progressive 
organizations whose members take an active part in all worthwhile social and 


business activities among our citizens. 


Outdoor Advertising is a local business. It 
employs local help, such as carpenters, painters, 
electricians, unskilled labor, bill posters, truck-driv- 
ers, office employes, salesmen, artists, etc. It is also 
a large local purchaser of material, such as paint, 
tools, lumber, structural steel, electrical fixtures, etc. 
It is also a large consumer of electric current used in 


illuminating its displays. 


Outdoor Advertising brings money into a town. 
The money the national advertiser pays for the 
space is spent for wages, material, lease rentals, taxes, 
etc., right in the town where the advertising ap- 
pears. Lease rentals give returns on property which 
in many cases would be absolutely valueless to the 
owners, and in many cases rentals are sufficient to 


pay taxes. 


The total local payroll and material expendi- 
ture by outdoor advertising concerns in 16,000 
American communities runs into millions of dollars 
a year. 


Outdoor Advertising brings national advertis- 
ing into a town and localizes it. Products can be 
advertised which the people in the town have need 
of, owing to special climatic and industrial condi- 
tions. Along with all advertising, Outdoor Adver- 
tising has done its share to elevate American stand- 
ards of living by bringing more and better kinds of 
food, clothing and every other product that makes 
life better within reach of inhabitants of every com- 
munity of the country. 


National Outdoor Advertising in a community 
benefits the local retailers by advertising the goods 
which they themselves sell. Often the dealer’s 
name and address appear on the displays. 


Outdoor Advertising offers local retailers and 
other businesses an effective and economical adver- 
tising medium. 


By means of stock posters, hand 


painted posters or painted displays, a concern can 
get all the advantages that a national advertiser se-° 
cures at a tiny fraction of the expense. 


By means of Outdoor Advertising local outlets 
for goods can tie up with national campaigns in 
outdoor or other mediums. 


Outdoor Advertising makes available to a com- 
munity an advertising medium which is always 
ready to assist in a good cause, such as: (a) Na- 
tional Red Cross, Boy Scouts, American Legion, and 
(b) local movements, Community Chests, hospital 
drives, Clean-up Weeks, etc. 


Outdoor Advertising encourages artistic devel- 
opment and appreciation in two ways—(a) because 
the displays in themselves are works of art which 
develop public appreciation and (b) by fostering 
poster design contests in schools in co-operation with 
the National Poster Art Alliance. 


The leaders of the Outdoor Advertising Indus- 
try of the United States are responsible progressive 
American business men of the best type, who are 
engaged in rendering a national service which bene- 
fits everybody by lowering distribution costs. They 
are always represented in the best mediums and activ- 
ities of their respective communities and very often 
occupy public office. 


By means of the Outdoor Advertising Associ- 
ation of America, operators are working for the im- 
provement of the industry and to develop a better 
understanding of its problems and of its economic 
necessity to the business development of the country. 


Finally, the men who conduct the Outdoor 
Advertising business realize that their medium is 
only a part of the entire activity of advertising and 
they are always working to bring about co-opera- 
tion between it and other mediums for the benefit 
of all. (ADV.) 
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“Setting Free 
the Mind as by a Miracle” 
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In SzatrLe, Washington, far from home 
Homesick. Lingering doubts and apprehen- 
sion about the welfare of his family in Madi- 
son, N. J., 3000 miles away. 

He filed a telephone call, and a few minutes 
later the operator signaled. 

A crisp, ‘‘Go ahead, please!’’ and then 
across the plains, mountains and valleys 
came to him the reassuring tones of a familiar 
voice. 

“Setting free the human mind as by a 
miracle,’ is how this man describes long 
distance calls. 

And business doubts are banished just as 








SOUTHWESTERN BELL TELEPHONE COMPANY 


quickly. Whether in business or personal 
matters, telephone calls will quickly clear 
the worries off your desk and out of your 
mind. You will be surprised how little long 
distance calls cost. 

Under the new station to station day rates, 
San Antonio to Dallas is only $1.40. Houston 
to Austin, $1.00. Fort Worth to Abilene, 95c. 
Dallas to St. Louis, $2.60. What distant calls 
could you make to advantage, now? The sta- 
-ion to station day rate from the Statue of 
Liberty to the Golden Gate is only $9.00. Cal- 
‘ing by number takes less time. Number, please? 
























































The Business Man’s 
Department Store 


' | MANUFACTURING 
STATIONERS 





LITHOGRAPHERS 


PRINTERS 


| 


|| OFFICE DESKS—CHAIRS 


SAFES—FILES 


FILING SUPPLIES 
ACCOUNTING FORMS E 
AND BOOKS FOR 1929 i 
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The Dorsey Company 


1000-2 COMMERCE STREET 
DALLAS, TEXAS 


GCG 
TELEPHONE 


i 2-149] 
~ 
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